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ABOUT DREW MAKS
Everything I touch is better than where it started.

The instinct comes first. I’ve stood in front of Rothkos until the color pulsed 
and watched a Richard Serra piece resolve from colossal mass into something 
that appears, impossibly, delicate. That specific quality—the resonance that 
only arrives when a work is exactly right—is what painting studios and 
philosophy seminars at the University of Pittsburgh trained me to pursue. 
The unity of form and function is the argument behind every decision.

Ten years of design practice across brand identity, editorial, and production 
systems have sharpened those instincts. I see the H&J violation, the stroke 
weight that won’t print, and the logo that won’t embroider—the distance 
between almost there and exactly right. The ability to command language, 
color, and form to express an idea with necessity, and the discipline to stop 
when it’s done.

Theatre taught me to serve a unified vision, to disappear into ensemble work, 
and why the best collaborations produce something no individual could have 
reached alone.

I build clear infrastructure others can sustain, develop the designers I work 
alongside, and ask what we’re actually trying to say before I ever open a file.

Beauty is in the system. A design should function, and it should be beautiful. 
Always both.
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Warm Black

#231F20

Woodland

#3A5728

Clay

#996832

Silver Clouds

#AFACAB

Golden Rays

#F9ED32

Primary mark. The treble clef becomes 

a letterform, not an overlay.
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TH E EARTH & ALL WITHIN IDENTITY SYSTEM
OV E RVI E W: A six-month full-scope identity commission for Jim Ellis’s debut 
record: orchestral strings over rock architecture, a self-styled millennial rock 
opera that refused genre convention from its first note.

C H A LLE N G E : The brief arrived with a strong instinct and a design problem 
embedded in it: a treble clef, somewhere in the mark—without it reading as 
decoration, cliché, or a piano teacher’s letterhead.

A PPROAC H : The solution was structural. The treble clef is the letterform 
itself, not an ornament added to one. The musical notation and the letter are 
the same mark. Benguiat Pro ITC was brought to the project for its deep music 
industry pedigree and the emotional amplitude already built into its forms. 
The face was developed in two weights alongside a five-color palette (Warm 
Black, Woodland, Potter’s Clay, Silver Clouds, and Golden Rays) calibrated for 
warmth and nostalgia. The client took a harder direction for the final release; 
this is the primary creative exploration of the brief.

Album cover. Photography provided by the client; processing, crop, and 

type placement by Drew Maks.

Album back cover. Text layout, logo placement, and geometric framing 

designed as a compositional unit.

Circular containment mark for merchandise and 

sticker applications.

The Earth & All Within CD. Clean variant, without 

the logomark, that went to print.
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Vinyl packaging. The Woodland green label anchors 

the five-color palette against black.

Secondary wordmark in a heavier typographic 

register, developed for editorial and 

large-format applications.



7IDENTITY & BRANDING  |  Portfolio 2026

Jealous Arts Collective. A parallel label identity sharing the Benguiat foundation but distinct 

enough to hold its own voice across the ecosystem.

Band poster. Warm-toned photographic treatment as a distinct register 

within the identity system.

The system scaled to vinyl packaging, CDs, poster applications, and a personal 
mark for Jim Ellis. Every extension followed from the original logic, without 
reinvention at each step. The Jealous Arts Collective mark was developed in 
parallel: distinct enough to read as a label identity and related enough that the 
ecosystem holds as one voice.

The brand is active. Since delivery, the identity has been extended to new 
merch, show posters, and video work by other designers. The system’s clearest 
proof of itself. The Earth & All Within was featured in Rolling Stone UK’s “Five 
Artists You Need to Hear” in July 2025.
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“I LOVE IT...
It’s very Portland!

I like having ‘est. 2022’ on it.
That’s a nice touch.”

OREGON BAT SOCIETY 
BRAN D PITCH
OV E RVI E W: The Oregon Bat Society needed a complete visual identity from 
scratch: small budget, and a founding community invested enough to vote 
on the result.

C H A LLE N G E : The brief held a tension: professional enough to earn credibility 
as a conservation organization, warm enough to welcome newcomers, and 
carrying, in the client’s words, “a hint of child-like wonder.” Those three 
requirements don’t automatically cohere.

A PPROAC H : The mark reduces to silhouette: two bats against an implied 
dusk, recognizable as pure shape at any scale and in any colorway. The four-
pointed stars are a deliberate solution to the wonder requirement: specific and 
strange without tipping into cute. Sirenia Semi Bold carries the wordmark; its 
rounded terminals and open apertures carry warmth without sentimentality, 
holding the line where legibility and personality coexist. It travels across every 
merchandise application without strain. Dusk Blue (#305679) and Soapstone 
(#FDFBFA) keep the system clean and reproducible at every scale a small 
organization will ever ask of it.

Social media profile format. 

The mark holds as pure 

silhouette at circular crop 

and constrained scale.

Sweatshirt. White on Dusk Blue, reversed. The full mark holds at garment scale 

without simplification.
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a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
0 1 2 3 4 5 6 7 8 9
Sirenia, 30-pt. semibold

Sirenia by Felix Braden for Floodfonts, an independent type foundry based in Cologne, Germany, founded in the year 2000.

Brand applications across t-shirt, tote, hat, 

and enamel mug. The two-color system 

reproduces cleanly on every substrate.
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CAPACITY 
20TH AN NIVERSARY 
LOGOMARK
OV E RVI E W: Working within an established visual system demands a different 
creative intelligence than building one from scratch. For Capacity Commercial 
Group’s 20th anniversary, the commission was both a milestone mark and 
a statement of institutional trust: twenty years of brand equity to extend, 
not displace.

C H A L L E N G E :  The existing mark set strict terms: a rounded lowercase 
Montserrat wordmark anchored by a distinctive C-form logomark. The “20” 
had to enter that system without announcing itself as foreign. A numeral that 
reads as addition rather than intrusion.

A PPROAC H : The C’s open circular form read naturally as a zero; the challenge 
was the 2. Matching its open stroke style and visual weight to the C’s geometry 
required reworking the letterform’s terminals and proportions until the glyph 
read as native.

The surrounding typography was set in all-caps Montserrat for “YEARS” and 
Idlewild for the flanking lines, balanced against the customized numeral and 
logomark, with leading calibrated to hold the whole as a single coherent mark. 
The mark deployed across print, digital, signage, and commemorative objects 
with the integration intact at every scale.
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REPRESENTED BY

MICHELLE D. ROZAKIS
Principal | Licensed in OR 
503-222-1195 | mrozakis@capacitycommercial.com

NICHOLAS G. DIAMOND
Principal Broker | Licensed in OR & WA
503-222-2655 | ndiamond@capacitycommercial.com

THE SHOPPES AT 
WASHINGTON SQUARE
10108 SW Washington Square Road, Tigard, Or 97223

The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.

Capacity Commercial Group | 805 SW Broadway, Suite 600, Portland, OR | 503-326-9000 | capacitycommercial.com

Golf ball. The numeral-logomark integration 

printed at reduced scale on a curved surface.

Public landing page. The anniversary mark 

anchoring the homepage feature.

The mark printed on neoprene, testing the stroke 

geometry against a textured substrate.

The existing Capacity mark. The anniversary 

numeral enters this system without displacing it.
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BROCHURES &  
OFFERING M EMORAN DUMS: 
MULTI- FORMAT PRODUCTION SYSTEM
OV E RVI E W: A multi-format document system supporting 500+ active listings 
across a three-office brokerage. The suite spans single-page fact sheets, three- 
and six-page property flyers with annotated aerial mapping, and a modular 
long-form template exceeding fifty pages of structured variable content. Every 
format was designed to scale: new listings enter the system without requiring 
new design decisions.

C H A LLE N G E : The inherited environment had no template architecture, no 
paragraph or character styles, and no page numbering. Hundreds of listings 
existed in varying states of a partially adopted rebrand, every file built ad hoc. 
Full documents required eight to twelve hours; flyers, four to six.

A PPROAC H : Paragraph, character, object, table, and cell styles now govern 
every text element across the suite. GREP styles enforce consistent formatting; 
parent pages generate automatic pagination and hold the underlying structure 
in place. A shared library of 75+ vector assets replaced per-project reproduction 
of map elements and annotation graphics. Production times dropped to four 
to eight hours for long-form documents and two to three for flyers. Brand 
compliance, formally audited, rose from approximately 40% to over 85%.

Beaverton
Transit Center

BEAVERTON CITY HALL
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PRESENTED BY CAPACITY COMMERCIAL GROUP

FOR SALE

Ian M. 
Biggi
Vice President | OR
503-222-1683
ianbiggi@capacitycommercial.com

NICHOLAS G. 
DIAMOND
Principal Broker | OR & WA
503-222-2655
ndiamond@capacitycommercial.com

SW Lombard 
Parcels 

3780 & 3860 SW 123rd Ct, Beaverton, OR 97005

4.15 Acre Development Opportunity
Single Family ◆ Multifamily ◆ Commercial

Brokers Have Ownership Interest in this Property

FOR SALE

PRESENTED BY CAPACITY COMMERCIAL GROUP

ashton summers
Sr. Associate Broker | Licensed in OR & WA
503-747-9586
ashton@capacitycommercial.com

DAVID DEMERS
HSM PACIFIC REALTY, INC.
503-245-1400 x521
www.hsmpacific.com

2025 Remodel, 15-Year STNL 
Publicly Traded Investment Opportunity

Floor & Décor
11608 NE 76th Street, 

Vancouver, WA 98662
NEW PRICE!

SW
 Stearn

s Lan
e

SW
 Stearn

s Lan
e

300 MW of Power 
Available to the Site

RILEY M. 
HENDERSON, MRED
Sr. Associate Broker | OR & WA
503-975-9301
riley@capacitycommercial.com

NICHOLAS G. 
DIAMOND
Principal Broker | OR & WA
503-222-2655
ndiamond@capacitycommercial.com

Dan 
Slevin
Sr. Vice President | OR 
503-542-4012
dan@capacitycommercial.com

Edmund 
Slevin
Associate Broker | OR
503-502-7795
edmund@capacitycommercial.com

Sutherlin Industrial Park
620 SW Stearns Lane, Sutherlin, OR 97479

FOR SALE

Industrial ◆ Data Center

155 Acre Development Opportunity

PRESENTED BY CAPACITY COMMERCIAL GROUP

Ridgefield Development Land
Anchor / Pad Spaces - Ground Lease or Build to Suit
±1.00 - ±36.9 Acres | Zoned: Commercial Regional Business
±30.27 Acres | Zoned: Employment
Rate/Price: Inquire with Broker

1201 N 65th Ave, Ridgefield, WA 98642
• Anchor Space Available & Retail, Medical, Restaurant Space Available
• I-5 Visibility
• Across I-5 from Costco, In-N-Out Burger, Starbucks, Chipotle
• One block from Tractor Supply, future Goodwill & 7-11
• Zoning: Commercial Regional Business (CRB) - 17.35 Acre + 19.55 Acre Site
• Zoning: Employment (E) - 30.27 Acre Site

NICHOLAS G. DIAMOND
Principal Broker | Licensed in OR & WA
503-222-2655 | ndiamond@capacitycommercial.com

RILEY M. HENDERSON, MRED
Senior Associate Broker | Licensed in OR & WA
503-975-9301 | riley@capacitycommercial.com

MICHELLE D. ROZAKIS
Principal Broker | Licensed in OR 
503-222-1195 | mrozakis@capacitycommercial.com

I-5 (N+S) - ±123k ADTV*

The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.

Capacity Commercial Group | 805 SW Broadway, Suite 600, Portland, OR | 503-326-9000 | capacitycommercial.com
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• MARGINS SET AT 0.375 in

MONROE MIDDLE SCHOOL

HOLT ELEMENTARY SCHOOL

Eugene Development Land
Flat Development Land Opportunity
Price: $6,249,349 ($29.00 / SF) | ± 4.94 Acres (± 215,186 SF)

APN 1592029 Old Coburg Rd, Eugene, OR 97408
• Flat Development Land across from new Audi / Volkswagon / Volvo / Hyundai 

Dealerships
• Adjacent to VA Health Care Center
• Less than 4 miles from the University of Oregon
• Flexible E-2 Mixed-Use Zoning allows for: Motor Vehicle Sales / Retail / Education 

/ Entertainment / Hospitality / Office / Medical / Light Industrial / Storage and 
more

NICHOLAS G. DIAMOND
Principal Broker | Licensed in OR & WA
503-222-2655
ndiamond@capacitycommercial.com

RILEY M. HENDERSON, MRED
Sr. Vice President | Licensed in OR & WA
503-975-9301
riley@capacitycommercial.com

Michael Horter
Sr. Associate Broker | Licensed in OR
503-936-8332
michaelhorter@capacitycommercial.com

596
HIGHWAY

596
HIGHWAY

EUGENE VA CLINIC

THE SHOPPES AT GATEWAY
PEACEHEALTH SACRED 

HEART MEDICAL CENTER

PEACEHEALTH SACRED 
HEART HOSPICE

The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.

Capacity Commercial Group | 805 SW Broadway, Suite 600, Portland, OR | 503-326-9000 | capacitycommercial.com
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Standard flyer. Variable zones handle aerials, 

dimensions, and broker configurations.

Template A. Industrial, retail, and investment 

listings share one cover architecture.

Template B. Wider aerial frame for sites where 

surrounding geography drives the argument.

Co-brokerage variant. A second firm’s identity 

enters without displacing the primary brand.

Three-page flyer. Extended content depth within 

the same cover architecture.
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Don ossey, sior
Principal Broker | Licensed in OR
503-542-4344 | don@capacitycommercial.com

Stephen ossey
Senior Associate Broker | Licensed in OR
503-542-4027 | stephen@capacitycommercial.com

PRESENTED BY CAPACITY COMMERCIAL GROUP

29191 Dike Road
Rainier, OR 97048

WELL CONNECTED

AVAILABLE FOR SALE

88.7 Acre Industrial Land
Capacity Commercial Group is pleased to exclusively present the unique 
opportunity to acquire a premier industrial site along the Columbia 
River in Rainier, Oregon.

Property Highlights:
• Approximately 3,840 linear feet of property is adjacent to the 

Columbia River
• Infrastructure includes two wharfs, multiple dolphins, rail siding, and 

excellent access to Hwy 30 and I-5.

Property Overview

Address 29191 Dike Rd. Rainier, OR 97048

Sale Price $125,000,000

Land Size ± 88.77 AC | ± 3,866,821 SF

Tax Lots 4 Tax Lots (100, 101, 103, and 1800)

Zoning M-1 (Heavy Industrial) and M-2 (Light Industrial)

The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.

Capacity Commercial Group | 805 SW Broadway, Suite 600, Portland, OR | 503-326-9000 | capacitycommercial.com
2 Teevin Terminal

PROPERTY OVERVIEW

C O L U M B I A  R I V E R
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ROCK CREST ST

MILL ST

Oregon City Arch Bridge

Municipal Elevator

LIBERTY PLAZA

Located in the heart of Oregon City, Main Street 
blends historic charm with everyday energy, offer-
ing a walkable mix of local shops, restaurants, and 
services. Recognized with the Great American 
Main Street Award in 2018, Main Street reflects a 
strong track record of community-driven economic 
development, historic preservation, and a vibrant 
downtown experience.

Right next to Main Street, Willamette Falls, the 
second-largest waterfall in the U.S. by volume, 
offers a scenic focal point that attracts visitors from 
across the region and enhances the character of the 
surrounding area. Also just steps away is the Oregon 

City Municipal Elevator, which was built in 1915 and 
stands 130 feet tall; it remains the only "vertical 
street" in North America and one of just four munic-
ipal elevators in the United States, adding to the 
district’s unique identity and accessibility.

The future of the waterfront is taking shape with the 
planned tumwata village development, a mixed-use 
project bringing retail, office, hospitality, and cul-
tural spaces to the area. As Main Street continues to 
grow, the district is poised to become more active, 
accessible, and attractive for businesses, residents, 
and visitors.

Municipal Elevator. The Downtown 
Oregon City Municipal Elevator 
is a remarkable piece of history 
that offers both convenience and 
breathtaking views.

Standing as a testament to the city's 
pioneering spirit, this iconic elevator 
has become a beloved landmark, 
connecting the lower and upper 
levels of the downtown area since 
its original completion in 1915 and its 
famous redesign in 1955.

CITY OF OREGON CITY

OREGON STATE COURT

THE GRAND BALLROOM 
AT OREGON CITY

OREGON CITY RECORDS

NEW HING'S RESTAURANT

BRATDOGSZ PET SPA

PHO THI

BRIDGEVIEW BEER 
AND WINE SUPPLY

ANGEL INK TATTOO

BLACK INK COFFEE

MI FAMIGLIA 
WOOD OVEN PIZZA

COIN CORNER & 
HOBBIES

OREGON CITY
SPORTING GOODS

RANEE'S ON MAIN

PACIFIC ORAL
SURGERY & IMPLANTS

NEBBIOLO RESTAURANT 
& WINE BAR

ADAPTIVE 
FIRING SOLUTIONS

WATERSHED 
CAFE & BISTRO MCANULTY & 

BARRYS

COFFEE RUSH

11The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.
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MAIN STREET OREGON CITY
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MUDMUD

Chapter 17.34 - MUD MIXED-USE DOWNTOWN DISTRICT
17.34.020 - Permitted uses.

Permitted uses in the MUD district are defined as:
A. Banquet, conference facilities and meeting rooms;
B. Bed and breakfast/boarding houses, hotels, motels, 

and other lodging facilities; 
C. Child care centers and/or nursery schools; 
D. Indoor entertainment centers and arcades; 
E. Health and fitness clubs; 
F. Medical and dental clinics, outpatient; infirmary ser-

vices; 
G. Museums, libraries and cultural facilities; 
H. Offices, including finance, insurance, real estate and 

government; 
I. Outdoor markets, such as produce stands, craft mar-

kets and farmers markets that are operated on the 
weekends and after six p.m. during the weekday; 

J. Postal services; 
K. Repair shops, for radio and television, office equip-

ment, bicycles, electronic equipment, shoes and small 
appliances and equipment; 

L. Multi-family residential, triplexes and quadplexes; 
M. One or two units in conjunction with a nonresidential 

use provided that the residential use occupies no more 
than fifty percent of the total square footage of the 
development; 

N. Restaurants, eating and drinking establishments with-
out a drive-through; 

O. Services, including personal, professional, educational 
and financial services; laundry and dry-cleaning; 

P. Retail trade, including grocery, hardware and gift shops, 
bakeries, delicatessens, florists, pharmacies, specialty 
stores provided the maximum footprint of a freestand-

ing building with a single store does not exceed sixty 
thousand square feet (a freestanding building over sixty 
thousand square feet is allowed as long as the building 
contains multiple stores); 

Q. Seasonal sales; 
R. Residential care facilities, assisted living facilities; nurs-

ing homes and group homes for over fifteen patients 
licensed by the state; 

S. Studios and galleries, including dance, art, photography, 
music and other arts; 

T. Utilities: Basic and linear facilities, such as water, sewer, 
power, telephone, cable, electrical and natural gas lines, 
not including major facilities such as sewage and water 
treatment plants, pump stations, water tanks, tele-
phone exchanges and cell towers; 

U. Veterinary clinics or pet hospitals, pet day care; 
V. Home occupations; 
W. Research and development activities; 
X. Temporary real estate offices in model dwellings 

located on and limited to sales of real estate on a single 
piece of platted property upon which new residential 
buildings are being constructed; 

Y. Transportation facilities; 
Z. Live/work dwellings; 
AA. After-hours public parking;
AB. Marinas;
AC. Religious institutions;
AD. Mobile food units outside of the downtown 

design district.
(Ord. No. 08-1014, §§ 1—3(Exhs. 1—3), 7-1-2009; Ord. 

No. 18-1009, § 1(Exh. A), 7-3-2019; Ord. No. 19-1008, 
§ 1(Exh. A), 12-18-2019; Ord. No. 22-1001, 1(Exh. 
A), 6-1-2022)

17.34.030 - Conditional uses.
The following uses are permitted in this district when 

authorized and in accordance with the process and stan-
dards contained in OCMC 17.56:
A. Drive-through facilities; 
B. Emergency services; 
C. Hospitals; 
D. Outdoor markets that do not meet the criteria of 

OCMC 17.34.020.I; 
E. Parks, playgrounds, play fields and community or 

neighborhood centers; 
F. Parking structures and lots not in conjunction with a 

primary use on private property, excluding after-hours 
public parking; 

G. Retail trade, including grocery, hardware and gift 
shops, bakeries, delicatessens, florists, pharmacies 
and specialty stores in a freestanding building with a 
single store exceeding a foot print of sixty thousand 
square feet; 

H. Public facilities such as sewage and water treatment 
plants, water towers and recycling and resource recov-
ery centers; 

I. Public utilities and services such as pump stations and 
sub-stations; 

J. Distributing, wholesaling and warehousing; 
K. Gas stations; 
L. Public and/or private educational or training facilities; 
M. Stadiums and arenas; 
N. Passenger terminals (water, auto, bus, train), excluding 

bus stops; 
O. Recycling center and/or solid waste facility; 
P. Shelters, except within the downtown design district.

(Ord. No. 08-1014, §§ 1—3(Exhs. 1—3), 7-1-2009; Ord. 
No. 18-1009, § 1(Exh. A), 7-3-2019; Ord. No. 19-1008, § 
1(Exh. A), 12-18-2019)

17.34.040 - Prohibited uses.
The following uses are prohibited in the MUD district:

A. Kennels; 
B. Outdoor storage and sales, not including outdoor 

markets allowed in OCMC 17.34.030; 
C. Self-service storage; 
D. Single-family detached residential units, townhouses 

and duplexes; 
E. Motor vehicle and recreational vehicle repair/service; 
F. Motor vehicle and recreational vehicle sales and inci-

dental service; 
G. Heavy equipment service, repair, sales, storage or rental 

(including but not limited to construction equipment 
and machinery and farming equipment); 

H. Marijuana production, processing, wholesaling, 
research, testing, and laboratories; 

I. Mobile food units within the downtown design district 
unless a special event has been issued.

(Ord. No. 08-1014, §§ 1—3(Exhs. 1—3), 7-1-2009; 
Ord. No. 16-1008, § 1(Exh. A), 10-19-2016, ballot 11-8-
2016; Ord. No. 18-1009, § 1(Exh. A), 7-3-2019; Ord. No. 
19-1008, § 1(Exh. A), 12-18-2019; Ord. No. 22-1001, 
1(Exh. A), 6-1-2022)

13The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.
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Source: https://www.orcity.org/686/Zoning-Map

View Zoning Code Online

WELL CONNECTED

Upper Wharf

• 128’ Face
• 23’ CRD Depth
• 6 Mooring Dolphins
• 873’ Mooring Alignment

Lower Wharf

• 206’ Face
• 22’ CRD Depth
• 900’ Mooring Alignment

Mooring Dolphins

• Multiple Tween Dolphins with 125’ Spacing

Rail Infrastructure

• 1 private siding
 - 1800’, 90#, 112#, 125# rail

• 2 spur industry tracks
 - 1930’, 133#, 125# rail
 - 1350’, 125# rail

• Cleared for 286K (gross weight)
• Daily interchange with BNSF at 

Vancouver, WA
• Plate B, C, F, and H clearance

 - Dimensional high/wide clearance, 
with engineering approval

Five Additional Dolphins

• 124’ Spacing
• 500’ Mooring Alignment
• Average 20’ CRD Depth

I-5 Interchange at Longview

6.6 Miles (≈ 10 mins)

COLUMBIA RIVER
The Columbia River, stretching approximately 66 river miles from the 

site to the Pacific Ocean, is the largest river in North America that 
flows into the Pacific. Its main channel boasts a depth of 43 feet, 

supporting substantial maritime activity.

3The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.
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29191 Dike Rd, Rainier, OR
TRANSPORT & LOGISTICS
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PRESENTED BY CAPACITY COMMERCIAL GROUP

FOR SALE

NICHOLAS G. 
DIAMOND
Principal Broker | OR & WA
503-222-2655
ndiamond@capacitycommercial.com

RILEY M. 
HENDERSON, MRED
Sr. Vice President | OR & WA
503-975-9301
riley@capacitycommercial.com

GEORGE N. 
DIAMOND
Principal | OR & WA
503-222-2178
gdiamond@capacitycommercial.com

Michael 
Horter
Sr. Associate Broker | OR
503-936-8332
michaelhorter@capacitycommercial.com

The Harding 
Building 

507, 509 & 511 Main St., Oregon City, OR 97045

Stabilized Multi-Tenant
Retail/Office Investment Opportunity

Brokers Have Ownership Interest in this Property

Zoning overview template page: imported 

municipality zoning code formatted to document 

style specification.

Full-bleed site aerial with custom iconography for 

wharf, mooring, and rail infrastructure.

$125M marine port offering memorandum: 

standard template customized for industrial 

infrastructure specifications.

Standard offering memorandum cover template (left) and local area 

merchant map template page (above).
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BROCHURES &  
OFFERING M EMORAN DUMS: 
PRODUCTION ARCHITECTURE
OV E RV I E W: The long-form template is a starter document: every possible 
page exists inside a single master file. A new project begins by saving a copy 
and editing toward the specific listing, with any section recoverable from the 
source. The architecture inverts the usual production sequence: instead of 
building from nothing, the designer subtracts toward the case.

C H A L L E N G E :  The document suite serves industrial, retail, investment, 
and development listings across three offices. Property types vary in scope, 
stakeholder count, and information density. A template built for one category 
fails the others; a template built for none serves all of them poorly. The 
structure had to accommodate that range without sacrificing the precision 
of any single output.

A PPROAC H :  Three dozen paragraph styles and two table systems with 
cascading cell styles structure the full typographic hierarchy. Nested parent 
pages adapt the footer and office branding per location. Reusable content 
modules for regional context, market data, and area employer profiles live 
inside the template, authored and designed as integrated components rather 
than placeholder frames. The same production spine has produced industrial 
port documents with custom iconography and 26-page investment packages 
with repeating parcel overviews, each reading as purpose-built.
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FOR SALE

Disclaimer
Capacity Commercial Group, LLC (”Agent”) have been engaged as the exclusive agent for the sale of 16055 SW Tualatin-Sherwood Rd, Sherwood, OR 97140 (the “Property”). 
The Property is being offered for sale in its “as-is, where-is” condition, and Seller and Agent make no representations or warranties as to the accuracy of the information contained in this Offering Memorandum. The 
enclosed materials include highly confidential information and are being furnished solely for the purpose of review by prospective purchasers of the interest described herein. Neither the enclosed materials nor any 
information contained herein is to be used for any other purpose or made available to any other person without the express written consent of Seller. 
The enclosed materials are being provided solely to facilitate the Prospective Purchaser‘s own due diligence for which it shall be fully and solely responsible. The material contained herein is based on information and 
sources deemed to be reliable, but no representation or warranty, express or implied, is being made by Agent or Seller or any of their respective representatives, affiliates, officers, employees, shareholders, partners, 
and directors, as to the accuracy or completeness of the information contained herein. Summaries contained herein of any legal or other documents are not intended to be comprehensive statements of the terms of 
such documents, but rather only outlines of some of the principal provisions contained therein. Neither Agent nor Seller shall have any liability whatsoever for the accuracy or completeness of the information contained 
herein or any other written or oral communication or information transmitted or made available, or any action taken, or decision made by the recipient with respect to the Property. Interested parties are to make their 
own investigations, projections, and conclusions without reliance upon the material contained herein.
Seller reserves the right, at its sole and absolute discretion, to withdraw the Property from being marketed for sale at any time and for any reason. Seller and Agent each expressly reserves the right, at its sole and 
absolute discretion, to reject any and all expressions of interest or offers regarding the Property and/or to terminate discussions with any entity at any time, with or without notice. This Offering Memorandum is made 
subject to omissions, correction of errors, change of price or other terms, prior sale or withdrawal from the market without notice. Agent is not authorized to make any representations or agreements on behalf of Seller.
Seller shall have no legal commitment or obligation to any interested party reviewing the enclosed materials, performing additional investigation and/or making an offer to purchase the Property unless and until a 
binding written agreement for the purchase of the Property has been fully executed, delivered and approved by Seller, and any conditions to Seller‘s obligations thereunder have been satisfied or waived. 
By taking possession of and reviewing the information contained herein, the recipient agrees that (a) the enclosed materials and their contents are of a highly confidential nature and will be held and treated in the 
strictest confidence and shall be returned to Agent or Seller promptly upon request; (b) the recipient shall not contact employees or tenants of the Property directly or indirectly regarding any aspect of the enclosed 
materials or the Property without the prior written approval of Seller or Agent and (c) no portion of the enclosed materials may be copied or otherwise reproduced without the prior written authorization of Seller or Agent.
If you have no interest in the Property at this time, please destroy or return this Offering Memorandum immediately the exclusive listing brokers.

SHERWOOD
REDEVELOPMENT OPPORTUNITY
16055 SW Tualatin-Sherwood Rd,
Sherwood, OR 97140
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RIDGES ELEMENTARY

HAWKS VIEW 
 ELEMENTARY

DRIVE TIMES

Location Distance from Property

Bridgeport Village 4.2 miles ≈ 10 min

I-5 5.1 miles ≈ 12 min

Progress Ridge 6.8 miles ≈ 15 min

Hwy 217 9.4 miles ≈ 20 min

Washington Square 10.3 miles ≈ 22 min

Newberg 13.1 miles ≈ 22 min

Portland 18.7 miles ≈ 35 min

McMinnville 27.4 miles ≈ 40 min

North to Tualatin, Lake 
Oswego, & Portland

South to Newberg, McMinville, & 
Willamette Valley Wine Areas

5The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.

Capacity Commercial Group  |  Portland  ∙  Vancouver  ∙  Salem  |  503-326-9000  |  capacitycommercial.com
16055 SW Tualatin-Sherwood Rd, Sherwood, OR

AERIAL MAP

A
e

r
ia

l

*Average Daily Traffic Volume | Traffic Counts and †Average Monthly Visits are Provided by REGIS Online at SitesUSA.com ©2025  
Map data ©2025 Google Imagery ©2025, Airbus, CNES / Airbus, Maxar Technologies, Metro, Portland Oregon, Public Laboratory, State of Oregon, U.S. Geological Survey, USDA/FPAC/GEO

Sherwood Redevelopment Opportunity offering memorandum cover: oblique aerial with vector 

logo overlays and CC asset library annotation icons.

Offering memorandum disclaimer page with functional table of contents generated from footer 

title paragraph styles.

Local aerial merchant map with drive time table. Offering memorandum template page with 

customizable labels pulled from CC asset library and controlled with object styles.
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ZONING 

Z
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GC

RESIDENTIAL

• Multi-Family dwelling housing, subject to all of the following:

P

1. Multi-family housing is only permitted on one or more of the upper 
floors of a building and only when a non-residential use that is permitted 
in the underlying zone is located on the ground floor. Parking is not a 
permitted ground floor use. The ground floor non-residential use must 
occupy the entire ground floor, with the exception of a lobby, utilities, 
stairways, elevators, and similar facilities.

2. Site plan review process in section 16.90.020.D.6.

3. Maximum density limits of the High Density Residential (HDR) zone.

4. Dimensional standards of the underlying zone.

5. The minimum ceiling height shall be 12 feet measured from the finished 
floor to the lowest point of the surface of the ceiling.
6. If any part of a structure is within 100 feet of a residential zone, the 
height limits of the HDR zone shall apply.
7. A building with multi-family housing is limited to two stairwells that can 
be entered from the ground floor of the building. There are no limits on 
the number of stairwells that are not able to be entered from the ground 
floor except as provided by this code.
8. The required parking for the multi-family housing use shall be in 
addition to the minimum required for the non-residential use(s).

• Residential care facilities C

• Dwelling unit, including a manufactured home, for one (1) security 
person employed on the premises and their immediate family, and 
other forms of residence normally associated with a conditional use, as 
determined by the City.

P

CIVIC

• Hospitals C

• Correctional institutions C

• Cemeteries and crematory mausoleums. C

• Police and fire stations and other emergency services C

• Vehicle testing stations C

• Postal services - Public C

• Postal substations when located entirely within and incidental to a use 
permitted outright. P

• Public use buildings, including but not limited to libraries, museums, 
community centers, and senior centers, but excluding offices C

• Public and private utility structures, including but not limited to 
telephone exchanges, electric substations, gas regulator stations, 
treatment plants, water wells, and public work yards.

C

• Small-scale power generation facilities. P

• Large-scale power generation facilities. C

• Public recreational facilities including parks, trails, playfields and sports 
and racquet courts on publicly owned property or under power line 
easements

C

• Religious institutions, private fraternal organizations, lodges and 
secondary uses P

• Public and private schools providing education at the elementary school 
level or higher C

COMMERCIAL

• Commercial trade schools, commercial educational services and training 
facilities P

GC

Entertainment/recreation

• Adult entertainment business, subject to Section 16.54.010 P

• Motion picture and live theaters within enclosed building P

• Drive-in motion picture theaters N

• Country clubs, sports and racquet clubs and other similar clubs. C

• Golf courses N

• Indoor recreation facilities such as arcades, mini-golf, or bounce house 
facilities4 P

Hotels and motels P

Motor Vehicle related

• Motorized vehicle and sport craft repairs and service P

• Motorized vehicle and sport craft repair and service clearly incidental 
and secondary to and customarily associated with a use permitted outright 
or conditionally.

P

• Motorized vehicle, sport craft and farm equipment rental or sales and 
display area with more than 5% external sales and display area, up to a 
maximum of 5,000 square feet.

C

• Motorized vehicle, sport craft and farm equipment rental or sales and 
display area primarily within entirely enclosed building with no more than 
5% or 5,000 square feet of outdoor display area, whichever is less.

P

• Automotive, boat, trailer and recreational vehicle storage N

• Vehicle fueling stations or car wash facilities P

• Junkyards and salvage yards N

• Manufactures home sales and display area N

Office and Professional Support services

• Business and professional offices. P

• Medical and dental offices and urgent care facilities P

• Business support services such as duplicating, photocopying, mailing 
services, fax and computer facilities P

• Any incidental business, service, processing, storage or display, not 
otherwise permitted, that is essential to and customarily associated with a 
use permitted outright, provided said incidental use is conducted entirely 
within an enclosed building

C

Childcare

• Day cares, preschools, and kindergartens, when clearly secondary to a 
permitted use P

• Day cares, preschools, and kindergartens as a stand-alone use. P

General Retail - sales oriented

• General retail trade, not exceeding 10,000 square feet of gross square 
footage. P

• General retail trade greater than 10,000 square feet of gross square 
footage P

• Tool and Equipment Rental and Sales, Including Truck Rental P

• Retail plant nurseries and garden supply stores (excluding wholesale 
plant nurseries) P

• Wholesale building material sales and service P

• Retail building material sales and lumberyards. P

GC

Personal Services

• Health clubs and studios less than 5,000 square feet in size. P

• Health clubs and studios greater than 5,000 square feet in size P

• Personal services catering to daily customers where patrons pay for or 
receive a service rather than goods or materials, including but not limited 
to financial, beauty, pet grooming, and similar services.

P

• Public or commercial parking (non-accessory) P

• Veterinarian offices and animal hospitals. P

• Animal boarding/Kennels and daycare facilities with outdoor recreation 
areas6 C

Eating and Drinking establishments

• Restaurants, taverns, and lounges without drive-thru7 P

• Restaurants with drive-thru services P

• Food Cart Pods8 C

INDUSTRIAL

• Limited manufacturing entirely within an enclosed building that is 
generally secondary to a permitted or conditional commercial use P

• Medical or dental laboratories P

WIRELESS COMMUNICATION FACILITIES

• Radio, television, and similar communication stations, including 
associated transmitters. C

• Wireless communication towers and transmitters9 C

• Wireless communication facilities on City-owned property P

• Wireless communication antennas co-located on an existing tower or 
on an existing building or structure not exceeding the roof of the structure P

OTHER

Agricultural uses including but not limited to:

P• Farm equipment sales and rentals

• Farming and horticulture

• Truck and bus yards P
1 See special Criteria for the NC zone, 16.22.050.
2, 3 Reserved.
4 If use is mixed with another, such as a restaurant, it is considered secondary to that use 
and permitted, provided it occupies less than fifty (50) percent of the total area.
5 All activities are required to be within an enclosed building.
6 Animal boarding/kennels and daycare facilities entirely within an enclosed building are 
considered “other personal service.”
7 Limited to no more than ten (10) percent of the square footage of each development in 
the Adams Avenue Concept Plan area.
8 See standard and criteria for Food Cart Pods in Chapter 16.39.
9 Except for towers located within one thousand (1,000) feet of the Old Town District 
which are prohibited.
(Ord. No. 2024-004, § 2, 10-15-2024; Ord. No. 2021-010, § 2, 12-7-2021; Ord. No. 
2021-008, § 2, 9-21-2021; Ord. No. 2012-011, § 2, 8-7-2012)

View Zoning Code Online

7The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.
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RESIDENTIAL

• Multi-Family dwelling housing, subject to all of the following:

P

1. Multi-family housing is only permitted on one or more of the upper 
floors of a building and only when a non-residential use that is permitted 
in the underlying zone is located on the ground floor. Parking is not a 
permitted ground floor use. The ground floor non-residential use must 
occupy the entire ground floor, with the exception of a lobby, utilities, 
stairways, elevators, and similar facilities.

2. Site plan review process in section 16.90.020.D.6.

3. Maximum density limits of the High Density Residential (HDR) zone.

4. Dimensional standards of the underlying zone.

5. The minimum ceiling height shall be 12 feet measured from the finished 
floor to the lowest point of the surface of the ceiling.
6. If any part of a structure is within 100 feet of a residential zone, the 
height limits of the HDR zone shall apply.
7. A building with multi-family housing is limited to two stairwells that can 
be entered from the ground floor of the building. There are no limits on 
the number of stairwells that are not able to be entered from the ground 
floor except as provided by this code.
8. The required parking for the multi-family housing use shall be in 
addition to the minimum required for the non-residential use(s).

• Residential care facilities C

• Dwelling unit, including a manufactured home, for one (1) security 
person employed on the premises and their immediate family, and 
other forms of residence normally associated with a conditional use, as 
determined by the City.

P

CIVIC

• Hospitals C

• Correctional institutions C

• Cemeteries and crematory mausoleums. C

• Police and fire stations and other emergency services C

• Vehicle testing stations C

• Postal services - Public C

• Postal substations when located entirely within and incidental to a use 
permitted outright. P

• Public use buildings, including but not limited to libraries, museums, 
community centers, and senior centers, but excluding offices C

• Public and private utility structures, including but not limited to 
telephone exchanges, electric substations, gas regulator stations, 
treatment plants, water wells, and public work yards.

C

• Small-scale power generation facilities. P

• Large-scale power generation facilities. C

• Public recreational facilities including parks, trails, playfields and sports 
and racquet courts on publicly owned property or under power line 
easements

C

• Religious institutions, private fraternal organizations, lodges and 
secondary uses P

• Public and private schools providing education at the elementary school 
level or higher C

COMMERCIAL

• Commercial trade schools, commercial educational services and training 
facilities P

GC

Entertainment/recreation

• Adult entertainment business, subject to Section 16.54.010 P

• Motion picture and live theaters within enclosed building P

• Drive-in motion picture theaters N

• Country clubs, sports and racquet clubs and other similar clubs. C

• Golf courses N

• Indoor recreation facilities such as arcades, mini-golf, or bounce house 
facilities4 P

Hotels and motels P

Motor Vehicle related

• Motorized vehicle and sport craft repairs and service P

• Motorized vehicle and sport craft repair and service clearly incidental 
and secondary to and customarily associated with a use permitted outright 
or conditionally.

P

• Motorized vehicle, sport craft and farm equipment rental or sales and 
display area with more than 5% external sales and display area, up to a 
maximum of 5,000 square feet.

C

• Motorized vehicle, sport craft and farm equipment rental or sales and 
display area primarily within entirely enclosed building with no more than 
5% or 5,000 square feet of outdoor display area, whichever is less.

P

• Automotive, boat, trailer and recreational vehicle storage N

• Vehicle fueling stations or car wash facilities P

• Junkyards and salvage yards N

• Manufactures home sales and display area N

Office and Professional Support services

• Business and professional offices. P

• Medical and dental offices and urgent care facilities P

• Business support services such as duplicating, photocopying, mailing 
services, fax and computer facilities P

• Any incidental business, service, processing, storage or display, not 
otherwise permitted, that is essential to and customarily associated with a 
use permitted outright, provided said incidental use is conducted entirely 
within an enclosed building

C

Childcare

• Day cares, preschools, and kindergartens, when clearly secondary to a 
permitted use P

• Day cares, preschools, and kindergartens as a stand-alone use. P

General Retail - sales oriented

• General retail trade, not exceeding 10,000 square feet of gross square 
footage. P

• General retail trade greater than 10,000 square feet of gross square 
footage P

• Tool and Equipment Rental and Sales, Including Truck Rental P

• Retail plant nurseries and garden supply stores (excluding wholesale 
plant nurseries) P

• Wholesale building material sales and service P

• Retail building material sales and lumberyards. P

GC

Personal Services

• Health clubs and studios less than 5,000 square feet in size. P

• Health clubs and studios greater than 5,000 square feet in size P

• Personal services catering to daily customers where patrons pay for or 
receive a service rather than goods or materials, including but not limited 
to financial, beauty, pet grooming, and similar services.

P

• Public or commercial parking (non-accessory) P

• Veterinarian offices and animal hospitals. P

• Animal boarding/Kennels and daycare facilities with outdoor recreation 
areas6 C

Eating and Drinking establishments

• Restaurants, taverns, and lounges without drive-thru7 P

• Restaurants with drive-thru services P

• Food Cart Pods8 C

INDUSTRIAL

• Limited manufacturing entirely within an enclosed building that is 
generally secondary to a permitted or conditional commercial use P

• Medical or dental laboratories P

WIRELESS COMMUNICATION FACILITIES

• Radio, television, and similar communication stations, including 
associated transmitters. C

• Wireless communication towers and transmitters9 C

• Wireless communication facilities on City-owned property P

• Wireless communication antennas co-located on an existing tower or 
on an existing building or structure not exceeding the roof of the structure P

OTHER

Agricultural uses including but not limited to:

P• Farm equipment sales and rentals

• Farming and horticulture

• Truck and bus yards P
1 See special Criteria for the NC zone, 16.22.050.
2, 3 Reserved.
4 If use is mixed with another, such as a restaurant, it is considered secondary to that use 
and permitted, provided it occupies less than fifty (50) percent of the total area.
5 All activities are required to be within an enclosed building.
6 Animal boarding/kennels and daycare facilities entirely within an enclosed building are 
considered “other personal service.”
7 Limited to no more than ten (10) percent of the square footage of each development in 
the Adams Avenue Concept Plan area.
8 See standard and criteria for Food Cart Pods in Chapter 16.39.
9 Except for towers located within one thousand (1,000) feet of the Old Town District 
which are prohibited.
(Ord. No. 2024-004, § 2, 10-15-2024; Ord. No. 2021-010, § 2, 12-7-2021; Ord. No. 
2021-008, § 2, 9-21-2021; Ord. No. 2012-011, § 2, 8-7-2012)

View Zoning Code Online

7The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.
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Consumers: This pamphlet describes the legal obligations of 
Oregon real estate licensees to consumers. Real estate brokers 
and principal real estate brokers are required to provide this infor-
mation to you when they first contact you. A licensed real estate 
broker or principal broker need not provide the pamphlet to a 
party who has, or may be reasonably assumed to have, received 
a copy of the pamphlet from another broker.

This pamphlet is informational only. Neither the pamphlet 
nor its delivery to you may be interpreted as evidence of intent 
to create an agency relationship between you and a broker or a 
principal broker.

Real Estate Agency Relationships
An “agency” relationship is a voluntary legal relationship in which a 
licensed real estate broker or principal broker (the “agent”) agrees 
to act on behalf of a buyer or a seller (the “client”) in a real estate 
transaction. Oregon law provides for three types of agency rela-
tionships between real estate agents and their clients:

• Seller’s Agent ‒ Represents the seller only.
• Buyer’s Agent ‒ Represents the buyer only.
• Disclosed Limited Agent ‒ Represents both the buyer and 

seller, or multiple buyers who want to purchase the same 
property. This can be done only with the written permission 
of all clients.

The actual agency relationships between the seller, buyer and 
their agents in a real estate transaction must be acknowledged at 
the time an offer to purchase is made. Please read this pamphlet 
carefully before entering into an agency relationship with a real 
estate agent.

Definition of “Confidential Information”
Generally, licensees must maintain confidential information about 
their clients.

“Confidential information” is information communicated to a real 
estate licensee or the licensee’s agent by the buyer or seller of one 
to four residential units regarding the real property transaction, 
including but not limited to price, terms, financial qualifications 
or motivation to buy or sell. “Confidential information” does not 
mean information that:

1. The buyer instructs the licensee or the licensee’s agent to 
disclose about the buyer to the seller, or the seller instructs 
the licensee or the licensee’s agent to disclose about the 
seller to the buyer; and

2. The licensee or the licensee’s agent knows or should know 
failure to disclose would constitute fraudulent representation.

Duties and Responsibilities of a Seller’s Agent
Under a written listing agreement to sell property, an agent rep-
resents only the seller unless the seller agrees in writing to allow 
the agent to also represent the buyer. 

An agent who represents only the seller owes the following affir-
mative duties to the seller, the other parties and the other parties’ 
agents involved in a real estate transaction:

1. To deal honestly and in good faith;
2. To present all written offers, notices and other communi-

cations to and from the parties in a timely manner without 
regard to whether the  property is subject to a contract for sale 
or the buyer is already a party to a contract to purchase; and

3. To disclose material facts known by the agent and not appar-
ent or readily ascertainable to a party.

A seller’s agent owes the seller the following affirmative duties:

1. To exercise reasonable care and diligence;
2. To account in a timely manner for money and property 

received from or on behalf of the seller;
3. To be loyal to the seller by not taking action that is adverse or 

detrimental to the seller’s interest in a transaction;
4. To disclose in a timely manner to the seller any conflict of 

interest, existing or contemplated;
5. To advise the seller to seek expert advice on matters related 

to the transaction that are beyond the agent’s expertise;
6. To maintain confidential information from or about the seller 

except under subpoena or court order, even after termination 
of the agency relationship; and

7. Unless agreed otherwise in writing, to make a continuous, 
good faith effort to find a buyer for the property, except that 
a seller’s agent is not required to seek additional offers to 
purchase the property while the property is subject to a con-
tract for sale.

None of these affirmative duties of an agent may be waived, 
except (7). The affirmative duty listed in (7) can only be waived by 
written agreement between seller and agent.

Under Oregon law, a seller’s agent may show properties owned by 
another seller to a prospective buyer and may list competing prop-
erties for sale without breaching any affirmative duty to the seller.

Unless agreed to in writing, an agent has no duty to investigate 
matters that are outside the scope of the agent’s expertise, includ-
ing but not limited to investigation of the condition of property, the 
legal status of the title or the seller’s past conformance with law.

Duties and Responsibilities of a Buyer’s Agent
An agent, other than the seller’s agent, may agree to act as the 
buyer’s agent only.  The buyer’s agent is not representing the seller, 
even if the buyer’s agent is receiving compensation for services 
rendered, either in full or in part, from the seller or through the 
seller’s agent.

An agent who represents only the buyer owes the following affir-
mative duties to the buyer, the other parties and the other parties’ 
agents involved in a real estate transaction:

1. To deal honestly and in good faith;
2. To present all written offers, notices and other communi-

cations to and from the parties in a timely manner without 
regard to whether the property is subject to a contract for sale 
or the buyer is already a party to a contract to purchase; and

3. To disclose material facts known by the agent and not appar-
ent or readily ascertainable to a party.

A buyer’s agent owes the buyer the following affirmative duties:
1. To exercise reasonable care and diligence;
2. To account in a timely manner for money and property 

received from or on behalf of the buyer;
3. To be loyal to the buyer by not taking action that is adverse or 

detrimental to the buyer’s interest in a transaction;
4. To disclose in a timely manner to the buyer any conflict of 

interest, existing or contemplated;
5. To advise the buyer to seek expert advice on matters related 

to the transaction that are beyond the agent’s expertise; 
6. To maintain confidential information from or about the buyer 

except under subpoena or court order, even after termination 
of the agency relationship; and

7. Unless agreed otherwise in writing, to make a continuous, 
good faith effort to find property for the buyer, except that 
a buyer’s agent is not required to seek additional proper-

ties for the buyer while the buyer is subject to a contract 
for purchase.

None of these affirmative duties of an agent may be waived, 
except (7). The affirmative duty listed in (7) can only be waived by 
written agreement between buyer and agent.

Under Oregon law, a buyer’s agent may show properties in which 
the buyer is interested to other prospective buyers without breach-
ing an affirmative duty to the buyer.

Unless agreed to in writing, an agent has no duty to investigate 
matters that are outside the scope of the agent’s expertise, includ-
ing but not limited to investigation of the condition of property, the 
legal status of the title or the seller’s past conformance with law.

Duties and Responsibilities of an Agent Who Rep-
resents More than One Client in a Transaction
One agent may represent both the seller and the buyer in the same 
transaction, or multiple buyers who want to purchase the same 
property, only under a written “Disclosed Limited Agency Agree-
ment” signed by the seller and buyer(s).

Disclosed Limited Agents have the following duties to their cli-
ents: 

1. To the seller, the duties listed above for a seller’s agent; 
2. To the buyer, the duties listed above for a buyer’s agent; and
3. To both buyer and seller, except with express written per-

mission of the respective person, the duty not to disclose to 
the other person:

a. That the seller will accept a price lower or terms less favor-
able than the listing price or terms;

b. That the buyer will pay a price greater or terms more favor-
able than the offering price or terms; or

c. Confidential information as defined above.
Unless agreed to in writing, an agent has no duty to investigate 

matters that are outside the scope of the agent’s expertise.
When different agents associated with the same principal broker 

(a real estate licensee who supervises other agents) establish 
agency relationships with different parties to the same transaction, 
only the principal broker will act as a Disclosed Limited Agent for 
both the buyer and seller. The other agents continue to represent 
only the party with whom the agents have already established an 
agency relationship unless all parties agree otherwise in writing. 
The principal real estate broker and the real estate licensees rep-
resenting either seller or buyer shall owe the following duties to 
the seller and buyer:

1. To disclose a conflict of interest in writing to all parties;
2. To take no action that is adverse or detrimental to either par-

ty’s interest in the transaction; and
3. To obey the lawful instructions of both parties.

No matter whom they represent, an agent must disclose infor-
mation the agent knows or should know that failure to disclose 
would constitute fraudulent misrepresentation.

You are encouraged to discuss the above information with the 
licensee delivering this pamphlet to you. If you intend for that 
licensee, or any other Oregon real estate licensee, to represent 
you as a Seller’s Agent, Buyer’s Agent, or Disclosed Limited Agent, 
you should have a specific discussion with the agent about the 
nature and scope of the agency relationship. Whether you are a 
buyer or seller, you cannot make a licensee your agent without 
the licensee’s knowledge and consent, and an agent cannot 
make you a client without your knowledge and consent.
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GEOGRAPHY. Situated at the confluence of 
the Willamette and Columbia Rivers in the Pacific 
Northwest, Portland carries its history in its nick-
names — Bridgetown, the City of Roses, Stumptown 
— each one pointing to a different facet of its char-
acter and geography. The city anchors the largest 
population center on the West Coast between San 
Francisco and Seattle.

Now ranked the nation’s 26th largest Metropolitan 
Statistical Area, the Portland–Vancouver–Hillsboro 
MSA1 reached a population of approximately 2.54 
million in 20242 — a region spanning seven counties 
across Oregon and Washington that continues to 
grow at the suburban and exurban edges.

ECONOMY. Portland’s economy is anchored 
by a cluster of globally significant industries. The 
region’s “Silicon Forest” is home to roughly 1,500 
high-technology firms concentrated in the corri-
dor between Beaverton and Hillsboro,3 with semi-
conductor manufacturing at its core. Intel alone 
employs more than 23,000 people at its Oregon 
campus, has invested $59 billion in its Oregon oper-
ations to date, and contributes approximately $19 
billion to the state’s GDP.4 That foundation contin-
ues to grow: Intel has announced plans to invest 
$36 billion to expand and modernize its R&D hub in 
Hillsboro,5 backed in part by $7.86 billion in federal 
CHIPS Act funding.6

Beyond semiconductors, the region is home to a 
concentration of global consumer brands. Nike and 
Adidas maintain their world and North American 
headquarters, respectively, in the Portland metro, 
while companies like Google, Microsoft, and Mozilla 

maintain significant regional offices. Oregon now 
counts more than 6,000 high-tech businesses state-
wide providing over 81,000 jobs.7

Anchor institutions add further depth to the 
region’s talent base. Oregon Health & Science 
University (OHSU), Portland State University, and 
Reed College contribute to a well-educated local 
workforce, and partnerships between higher edu-
cation and industry — including workforce pipeline 
programs tied directly to semiconductor employers 
— continue to expand.

TRANSIT. Portland’s transit infrastructure reflects 
decades of intentional urban planning. The MAX 
Light Rail system operates five color-coded lines 
across nearly 60 miles of track,8 connecting down-
town Portland to the airport, the Amtrak station, 
and communities throughout the region includ-
ing Hillsboro, Gresham, and Milwaukie. The Red 
Line provides direct, no-transfer service between 
Portland International Airport and downtown. 
The Portland Streetcar complements MAX across 
the urban core, while an extensive bus network 
and one of the country’s most developed urban 
cycling infrastructures round out the region’s 
multimodal options.

Portland International Airport (PDX) serves 
nearly 20 million passengers annually9 and pro-
vides direct connections to major domestic hubs 
and international destinations. PDX opened a fully 
rebuilt main terminal in August 2024, designed to 
accommodate up to 35 million annual passengers 
over the coming decades.10

LIFE & CULTURE. The Portland region’s qual-
ity of life draws from its natural setting as much 
as its urban fabric. Mount Hood, the Columbia 
River Gorge, and the Oregon Coast are all within 
roughly an hour’s drive, offering year-round access 
to hiking, skiing, cycling, and recreation. The city’s 
mild climate, walkable neighborhoods, and range 
of housing types — from dense inner-city to subur-
ban — give residents meaningful choices in how 
and where they live.

Portland has long maintained a reputation as 
a cultural incubator. The Portland Art Museum is 
one of the oldest and largest art museums in the 
Pacific Northwest, and the city supports a robust 
network of independent theaters, music venues, 
and galleries. The arts are embedded in the city’s 
neighborhoods rather than concentrated in a single 
district, contributing to the distinctly local character 
of areas like the Pearl District, Alberta Arts District, 
and the Central Eastside.

CULINARY SCENE. Portland’s culinary reputa-
tion extends well beyond the Pacific Northwest. The 
city’s food cart culture — organized into permanent 
pods scattered across neighborhoods — has long 
been a proving ground for culinary talent and a 
point of genuine civic pride, with hundreds of carts 
representing cuisines from around the world. In 
2024 alone, Oregon chefs and restaurants earned 
two James Beard Awards — Best Chef in the 
Northwest & Pacific and Outstanding Restaurant — 
with additional finalists across multiple categories.11

The metro area is home to more than 70 craft 
breweries, earning Portland its “Beervana” moniker 

and cementing Oregon’s standing as one of the top 
craft beer states in the country. The beverage cul-
ture extends further: the Willamette Valley, just 
south of the city, produces internationally recog-
nized Pinot Noir, while Portland’s craft distillery and 
specialty coffee scenes continue to attract national 
attention. Notably, the James Beard Foundation’s 
namesake, James Beard himself, was a Portland 
native — and the city will honor that legacy with 
the opening of the James Beard Public Market in 
downtown Portland in 2027.12

Sources:
1 OPB / U.S. Census Bureau, “Top 5 Oregon Takeaways from Latest US Census 
Data,” March 14, 2025. opb.org/article/2025/03/14/oregon-us-census-data-cit-
ies-population-multnomah-county-portland-metro/
2 U.S. Census Bureau, Vintage 2024 Population Estimates. MSA population of 
2,537,901 as of July 2024. portlandtribune.com/2025/05/17/portland-popula-
tion-finally-grows-after-pandemic/
3 Oregon Encyclopedia, “Silicon Forest,” noting approximately 1,500 high-tech 
firms in the Portland metro area. oregonencyclopedia.org/articles/silicon_forest/
4 State of Oregon / Business Oregon, Intel CHIPS Act announcement, March 
20, 2024. oregon.gov/biz/Publications/releases/Intel%20and%20U.S.%20
Department%20of%20Commerce%20Announce%20Unprecedented%20Invest-
ment%20in%20Oregon.pdf
5 City of Hillsboro, OR, “Intel Announces Plans to Invest $36 Billion in Hillsboro,” 
March 2024. hillsboro-oregon.gov/Home/Components/News/News/15533/
6 U.S. Dept. of Commerce / NIST CHIPS Program Office, Intel Corporation 
(Oregon), November 26, 2024. Final award of $7.865 billion. nist.gov/chips/
intel-corporation-oregon-hillsboro
7 Business Oregon, “High Technology: Target Industries.” oregon.gov/biz/pro-
grams/homeareas/byboregon/targetindustries/pages/tech.aspx
8 TriMet, MAX Light Rail system overview. trimet.org/max/
9 Port of Portland / Urban Land Institute, PDX passenger volume, 2024. urban-
land.uli.org/expanding-an-airport-and-its-purpose-in-portland-oregon
10 Urban Land Institute / ZGF Architects, “Expanding an Airport and Its Purpose 
in Portland, Oregon,” July 2024. urbanland.uli.org/expanding-an-airport-and-its-
purpose-in-portland-oregon
11 KGW / KOIN, “Portland’s Gregory Gourdet, Langbaan Earn James Beard 
Awards,” June 2024. koin.com/news/food/portland-oregon-james-beard-
awards-2024/
12 Travel Portland, “James Beard Award-Winning Restaurants in Portland.” travel-
portland.com/culture/james-beard/

Why Portland

11The information contained herein has been obtained from sources deemed reliable. However, Capacity and its agents make no guarantee of accuracy.

Capacity Commercial Group  |  Portland  ∙  Vancouver  ∙  Salem  |  503-326-9000  |  capacitycommercial.com
16055 SW Tualatin-Sherwood Rd, Sherwood, OR

THE CITY OF PORTLAND

Page details from Sherwood Redevelopment 

offering memorandum

Consumers: This pamphlet describes the legal obligations of 
Oregon real estate licensees to consumers. Real estate brokers 
and principal real estate brokers are required to provide this infor-
mation to you when they first contact you. A licensed real estate 
broker or principal broker need not provide the pamphlet to a 
party who has, or may be reasonably assumed to have, received 
a copy of the pamphlet from another broker.

This pamphlet is informational only. Neither the pamphlet 
nor its delivery to you may be interpreted as evidence of intent 
to create an agency relationship between you and a broker or a 
principal broker.

Real Estate Agency Relationships
An “agency” relationship is a voluntary legal relationship in which a 
licensed real estate broker or principal broker (the “agent”) agrees 
to act on behalf of a buyer or a seller (the “client”) in a real estate 
transaction. Oregon law provides for three types of agency rela-
tionships between real estate agents and their clients:

• Seller’s Agent ‒ Represents the seller only.
• Buyer’s Agent ‒ Represents the buyer only.
• Disclosed Limited Agent ‒ Represents both the buyer and 

seller, or multiple buyers who want to purchase the same 
property. This can be done only with the written permission 
of all clients.

The actual agency relationships between the seller, buyer and 
their agents in a real estate transaction must be acknowledged at 
the time an offer to purchase is made. Please read this pamphlet 
carefully before entering into an agency relationship with a real 
estate agent.

Definition of “Confidential Information”
Generally, licensees must maintain confidential information about 
their clients.

“Confidential information” is information communicated to a real 
estate licensee or the licensee’s agent by the buyer or seller of one 
to four residential units regarding the real property transaction, 
including but not limited to price, terms, financial qualifications 
or motivation to buy or sell. “Confidential information” does not 
mean information that:

1. The buyer instructs the licensee or the licensee’s agent to 
disclose about the buyer to the seller, or the seller instructs 
the licensee or the licensee’s agent to disclose about the 
seller to the buyer; and

2. The licensee or the licensee’s agent knows or should know 
failure to disclose would constitute fraudulent representation.

Duties and Responsibilities of a Seller’s Agent
Under a written listing agreement to sell property, an agent rep-
resents only the seller unless the seller agrees in writing to allow 
the agent to also represent the buyer. 

An agent who represents only the seller owes the following affir-
mative duties to the seller, the other parties and the other parties’ 
agents involved in a real estate transaction:

1. To deal honestly and in good faith;
2. To present all written offers, notices and other communi-

cations to and from the parties in a timely manner without 
regard to whether the  property is subject to a contract for sale 
or the buyer is already a party to a contract to purchase; and

3. To disclose material facts known by the agent and not appar-
ent or readily ascertainable to a party.

A seller’s agent owes the seller the following affirmative duties:

1. To exercise reasonable care and diligence;
2. To account in a timely manner for money and property 

received from or on behalf of the seller;
3. To be loyal to the seller by not taking action that is adverse or 

detrimental to the seller’s interest in a transaction;
4. To disclose in a timely manner to the seller any conflict of 

interest, existing or contemplated;
5. To advise the seller to seek expert advice on matters related 

to the transaction that are beyond the agent’s expertise;
6. To maintain confidential information from or about the seller 

except under subpoena or court order, even after termination 
of the agency relationship; and

7. Unless agreed otherwise in writing, to make a continuous, 
good faith effort to find a buyer for the property, except that 
a seller’s agent is not required to seek additional offers to 
purchase the property while the property is subject to a con-
tract for sale.

None of these affirmative duties of an agent may be waived, 
except (7). The affirmative duty listed in (7) can only be waived by 
written agreement between seller and agent.

Under Oregon law, a seller’s agent may show properties owned by 
another seller to a prospective buyer and may list competing prop-
erties for sale without breaching any affirmative duty to the seller.

Unless agreed to in writing, an agent has no duty to investigate 
matters that are outside the scope of the agent’s expertise, includ-
ing but not limited to investigation of the condition of property, the 
legal status of the title or the seller’s past conformance with law.

Duties and Responsibilities of a Buyer’s Agent
An agent, other than the seller’s agent, may agree to act as the 
buyer’s agent only.  The buyer’s agent is not representing the seller, 
even if the buyer’s agent is receiving compensation for services 
rendered, either in full or in part, from the seller or through the 
seller’s agent.

An agent who represents only the buyer owes the following affir-
mative duties to the buyer, the other parties and the other parties’ 
agents involved in a real estate transaction:

1. To deal honestly and in good faith;
2. To present all written offers, notices and other communi-

cations to and from the parties in a timely manner without 
regard to whether the property is subject to a contract for sale 
or the buyer is already a party to a contract to purchase; and

3. To disclose material facts known by the agent and not appar-
ent or readily ascertainable to a party.

A buyer’s agent owes the buyer the following affirmative duties:
1. To exercise reasonable care and diligence;
2. To account in a timely manner for money and property 

received from or on behalf of the buyer;
3. To be loyal to the buyer by not taking action that is adverse or 

detrimental to the buyer’s interest in a transaction;
4. To disclose in a timely manner to the buyer any conflict of 

interest, existing or contemplated;
5. To advise the buyer to seek expert advice on matters related 

to the transaction that are beyond the agent’s expertise; 
6. To maintain confidential information from or about the buyer 

except under subpoena or court order, even after termination 
of the agency relationship; and

7. Unless agreed otherwise in writing, to make a continuous, 
good faith effort to find property for the buyer, except that 
a buyer’s agent is not required to seek additional proper-

ties for the buyer while the buyer is subject to a contract 
for purchase.

None of these affirmative duties of an agent may be waived, 
except (7). The affirmative duty listed in (7) can only be waived by 
written agreement between buyer and agent.

Under Oregon law, a buyer’s agent may show properties in which 
the buyer is interested to other prospective buyers without breach-
ing an affirmative duty to the buyer.

Unless agreed to in writing, an agent has no duty to investigate 
matters that are outside the scope of the agent’s expertise, includ-
ing but not limited to investigation of the condition of property, the 
legal status of the title or the seller’s past conformance with law.

Duties and Responsibilities of an Agent Who Rep-
resents More than One Client in a Transaction
One agent may represent both the seller and the buyer in the same 
transaction, or multiple buyers who want to purchase the same 
property, only under a written “Disclosed Limited Agency Agree-
ment” signed by the seller and buyer(s).

Disclosed Limited Agents have the following duties to their cli-
ents: 

1. To the seller, the duties listed above for a seller’s agent; 
2. To the buyer, the duties listed above for a buyer’s agent; and
3. To both buyer and seller, except with express written per-

mission of the respective person, the duty not to disclose to 
the other person:

a. That the seller will accept a price lower or terms less favor-
able than the listing price or terms;

b. That the buyer will pay a price greater or terms more favor-
able than the offering price or terms; or

c. Confidential information as defined above.
Unless agreed to in writing, an agent has no duty to investigate 

matters that are outside the scope of the agent’s expertise.
When different agents associated with the same principal broker 

(a real estate licensee who supervises other agents) establish 
agency relationships with different parties to the same transaction, 
only the principal broker will act as a Disclosed Limited Agent for 
both the buyer and seller. The other agents continue to represent 
only the party with whom the agents have already established an 
agency relationship unless all parties agree otherwise in writing. 
The principal real estate broker and the real estate licensees rep-
resenting either seller or buyer shall owe the following duties to 
the seller and buyer:

1. To disclose a conflict of interest in writing to all parties;
2. To take no action that is adverse or detrimental to either par-

ty’s interest in the transaction; and
3. To obey the lawful instructions of both parties.

No matter whom they represent, an agent must disclose infor-
mation the agent knows or should know that failure to disclose 
would constitute fraudulent misrepresentation.

You are encouraged to discuss the above information with the 
licensee delivering this pamphlet to you. If you intend for that 
licensee, or any other Oregon real estate licensee, to represent 
you as a Seller’s Agent, Buyer’s Agent, or Disclosed Limited Agent, 
you should have a specific discussion with the agent about the 
nature and scope of the agency relationship. Whether you are a 
buyer or seller, you cannot make a licensee your agent without 
the licensee’s knowledge and consent, and an agent cannot 
make you a client without your knowledge and consent.
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GEOGRAPHY. Situated at the confluence of 
the Willamette and Columbia Rivers in the Pacific 
Northwest, Portland carries its history in its nick-
names — Bridgetown, the City of Roses, Stumptown 
— each one pointing to a different facet of its char-
acter and geography. The city anchors the largest 
population center on the West Coast between San 
Francisco and Seattle.

Now ranked the nation’s 26th largest Metropolitan 
Statistical Area, the Portland–Vancouver–Hillsboro 
MSA1 reached a population of approximately 2.54 
million in 20242 — a region spanning seven counties 
across Oregon and Washington that continues to 
grow at the suburban and exurban edges.

ECONOMY. Portland’s economy is anchored 
by a cluster of globally significant industries. The 
region’s “Silicon Forest” is home to roughly 1,500 
high-technology firms concentrated in the corri-
dor between Beaverton and Hillsboro,3 with semi-
conductor manufacturing at its core. Intel alone 
employs more than 23,000 people at its Oregon 
campus, has invested $59 billion in its Oregon oper-
ations to date, and contributes approximately $19 
billion to the state’s GDP.4 That foundation contin-
ues to grow: Intel has announced plans to invest 
$36 billion to expand and modernize its R&D hub in 
Hillsboro,5 backed in part by $7.86 billion in federal 
CHIPS Act funding.6

Beyond semiconductors, the region is home to a 
concentration of global consumer brands. Nike and 
Adidas maintain their world and North American 
headquarters, respectively, in the Portland metro, 
while companies like Google, Microsoft, and Mozilla 

maintain significant regional offices. Oregon now 
counts more than 6,000 high-tech businesses state-
wide providing over 81,000 jobs.7

Anchor institutions add further depth to the 
region’s talent base. Oregon Health & Science 
University (OHSU), Portland State University, and 
Reed College contribute to a well-educated local 
workforce, and partnerships between higher edu-
cation and industry — including workforce pipeline 
programs tied directly to semiconductor employers 
— continue to expand.

TRANSIT. Portland’s transit infrastructure reflects 
decades of intentional urban planning. The MAX 
Light Rail system operates five color-coded lines 
across nearly 60 miles of track,8 connecting down-
town Portland to the airport, the Amtrak station, 
and communities throughout the region includ-
ing Hillsboro, Gresham, and Milwaukie. The Red 
Line provides direct, no-transfer service between 
Portland International Airport and downtown. 
The Portland Streetcar complements MAX across 
the urban core, while an extensive bus network 
and one of the country’s most developed urban 
cycling infrastructures round out the region’s 
multimodal options.

Portland International Airport (PDX) serves 
nearly 20 million passengers annually9 and pro-
vides direct connections to major domestic hubs 
and international destinations. PDX opened a fully 
rebuilt main terminal in August 2024, designed to 
accommodate up to 35 million annual passengers 
over the coming decades.10

LIFE & CULTURE. The Portland region’s qual-
ity of life draws from its natural setting as much 
as its urban fabric. Mount Hood, the Columbia 
River Gorge, and the Oregon Coast are all within 
roughly an hour’s drive, offering year-round access 
to hiking, skiing, cycling, and recreation. The city’s 
mild climate, walkable neighborhoods, and range 
of housing types — from dense inner-city to subur-
ban — give residents meaningful choices in how 
and where they live.

Portland has long maintained a reputation as 
a cultural incubator. The Portland Art Museum is 
one of the oldest and largest art museums in the 
Pacific Northwest, and the city supports a robust 
network of independent theaters, music venues, 
and galleries. The arts are embedded in the city’s 
neighborhoods rather than concentrated in a single 
district, contributing to the distinctly local character 
of areas like the Pearl District, Alberta Arts District, 
and the Central Eastside.

CULINARY SCENE. Portland’s culinary reputa-
tion extends well beyond the Pacific Northwest. The 
city’s food cart culture — organized into permanent 
pods scattered across neighborhoods — has long 
been a proving ground for culinary talent and a 
point of genuine civic pride, with hundreds of carts 
representing cuisines from around the world. In 
2024 alone, Oregon chefs and restaurants earned 
two James Beard Awards — Best Chef in the 
Northwest & Pacific and Outstanding Restaurant — 
with additional finalists across multiple categories.11

The metro area is home to more than 70 craft 
breweries, earning Portland its “Beervana” moniker 

and cementing Oregon’s standing as one of the top 
craft beer states in the country. The beverage cul-
ture extends further: the Willamette Valley, just 
south of the city, produces internationally recog-
nized Pinot Noir, while Portland’s craft distillery and 
specialty coffee scenes continue to attract national 
attention. Notably, the James Beard Foundation’s 
namesake, James Beard himself, was a Portland 
native — and the city will honor that legacy with 
the opening of the James Beard Public Market in 
downtown Portland in 2027.12

Sources:
1 OPB / U.S. Census Bureau, “Top 5 Oregon Takeaways from Latest US Census 
Data,” March 14, 2025. opb.org/article/2025/03/14/oregon-us-census-data-cit-
ies-population-multnomah-county-portland-metro/
2 U.S. Census Bureau, Vintage 2024 Population Estimates. MSA population of 
2,537,901 as of July 2024. portlandtribune.com/2025/05/17/portland-popula-
tion-finally-grows-after-pandemic/
3 Oregon Encyclopedia, “Silicon Forest,” noting approximately 1,500 high-tech 
firms in the Portland metro area. oregonencyclopedia.org/articles/silicon_forest/
4 State of Oregon / Business Oregon, Intel CHIPS Act announcement, March 
20, 2024. oregon.gov/biz/Publications/releases/Intel%20and%20U.S.%20
Department%20of%20Commerce%20Announce%20Unprecedented%20Invest-
ment%20in%20Oregon.pdf
5 City of Hillsboro, OR, “Intel Announces Plans to Invest $36 Billion in Hillsboro,” 
March 2024. hillsboro-oregon.gov/Home/Components/News/News/15533/
6 U.S. Dept. of Commerce / NIST CHIPS Program Office, Intel Corporation 
(Oregon), November 26, 2024. Final award of $7.865 billion. nist.gov/chips/
intel-corporation-oregon-hillsboro
7 Business Oregon, “High Technology: Target Industries.” oregon.gov/biz/pro-
grams/homeareas/byboregon/targetindustries/pages/tech.aspx
8 TriMet, MAX Light Rail system overview. trimet.org/max/
9 Port of Portland / Urban Land Institute, PDX passenger volume, 2024. urban-
land.uli.org/expanding-an-airport-and-its-purpose-in-portland-oregon
10 Urban Land Institute / ZGF Architects, “Expanding an Airport and Its Purpose 
in Portland, Oregon,” July 2024. urbanland.uli.org/expanding-an-airport-and-its-
purpose-in-portland-oregon
11 KGW / KOIN, “Portland’s Gregory Gourdet, Langbaan Earn James Beard 
Awards,” June 2024. koin.com/news/food/portland-oregon-james-beard-
awards-2024/
12 Travel Portland, “James Beard Award-Winning Restaurants in Portland.” travel-
portland.com/culture/james-beard/
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US MARKET BOOKS: 
NATIONAL SITE SELECTION SERIES
OV E RV I E W:  A document series for a national cellular client pursuing US 
market expansion. Twelve volumes over six months, organized by state and 
covering multiple target cities. Each book mapped available spaces against 
demographic and traffic targets and doubled as a tour book, sequencing sites 
for logical client routing.

C H A LLE N G E : The production pipeline ran through three platforms before 
a page existed. GIS mapping software produced demographic overlays, aerial 
imagery, and competitive field mapping; the same platform’s Excel export 
fed InDesign table templates. Table templates were built to mirror the source 
spreadsheet structure column-for-column—the approach that replaced data 
merge, which InDesign tables don’t support.

A PPROAC H : Map and data pages were designed to read as a single argument: 
aerial imagery established rooftop density, shaded overlays named the 
demographic opportunity, merchant layers identified the competitive field. Six 
map types per market required decisions about palette, crop, and annotation. 
The same demographic data appeared as both a shaded density overlay and 
a structured ring table, two design problems sharing one source. Production 
time dropped from fifteen hours per volume to six.

Property details page. 

InDesign table template 

built to mirror the source 

spreadsheet structure 

column for column.

New Hampshire Market 

Book, 2025. One of twelve 

volumes produced over 

six months; consistent 

cover template with 

state-specific identification.
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Property Address SF Rent NNNs Cotenancy Delivery

1 1166 Biddle Rd
1166 Biddle Rd, 
Medford, OR 97504

3,315 SF $25.20 TBD McDonalds, Wendys, Crunch 
Fitness, Bi-Mart, Dollar Store Now

2 McAndrews 
Marketplace

1251 McAndrews Rd, 107 
Medford, OR 97504

8,000 SF $23.40 TBD See's Candies, Armed Forces 
Career Center, Rogue Salad Co Now

3 1600 Delta 
Waters Rd

1600 Delta Waters Rd, 101 
Medford, OR 97504

2,340 SF $21.00 TBD T-Mobile, Subway Now

4 1712 E 
McAndrews Rd

1712 E McAndrews Rd, 
Medford, OR 97504

1,984 SF $18.00 TBD Free Standing (former 
Chiropractic office) Now

5 Stewart 
Meadows Village

15 Garfield St, STE 102, 
Medford, OR 97501

2,500 SF $48.00 $9.50 Panera, Jamba Juice Now

6 Village at 
Medford Center

1132 Biddle Rd, 1070A 
Medford, OR 97504

2,216 SF $24.00 $6.95
Anchored by Cinemark 15, 

Burlington, T.J. Maxx, Safeway, 
Diaso, and Get Air, Fitness

Now

6

5

4

3

2

1

Medford Area Overview Medford 1-Mile Overview
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Maks’ Magic Missive, Issue 1, Summer 2022. 

Display type (Masqualero), Caravaggio 

illustration, and chromatic layering 

composed as a single editorial surface.
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MAKS’ MAGIC MISSIVE: 
AN EDITORIAL PUBLICATION
OV E RVI E W: A self-directed publication written, illustrated, and designed in 
full by one person, from concept to distribution. The subject: magic items, 
reference tables, and random generators built for creative, improv-forward 
tabletop play rather than scripted procedure. The editorial idea was tools that 
spark, not constrain.

C H A LLE N G E : A supplement has no established publication grammar. The 
content spans flavor prose, structured random tables, original illustration, 
and handwritten character annotations. Each demands a different mode of 
reader attention. Linear reading, scanning, and incidental discovery share 
the same pages.

A PPROAC H : A publication built to generate play should feel as alive as what it 
enables. The visual register follows that logic: illustration and saturated color 
throughout, genre conventions deployed as meaning rather than atmosphere. 
On the Spoiled Potions spread, hazard stripes don’t decorate danger: they 
perform it. The portfolio’s restrained sensibility gives this a place to be itself. 
Range, deployed with intention, is the argument.

Flavors of Pie
d6 Sweet d6 Savory

1 Apple Pie 1 Chicken Pot Pie

2 Banana Cream Pie 2 Garden Vegetable Pie

3 Cherry Pie 3 Pizza Pie

4 Key Lime Pie 4 Quiche

5 Pumpkin Pie 5 Shepard’s Pie

6 Strawberry Rhubarb 6 Steak and Kidney Pie

TIN OF PERFECT PIES
Wondrous Item, Uncommon

Once per day this pie tin can create any flavor 
or style of pie (including pizza). The pie is magical, 
delicious, and contains 6 slices. Each slice of pie 
provides the nourishment required to sustain a 
creature for one day. After 12 hours any remaining 
slices of pie disappear.

It smells so good it may 
even attract ravenous 
beasts!

1

16 MAKS’ MAGIC MISSIVE | ISSUE PREVIEW | SUMMER 2022

1d4
UNCOMMON

MAGIC 
ITEMS
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Spoiled Potions chapter opener. Masqualero at display scale inside 

a warning-label frame.

Magic items chapter opener and interior spread. Three simultaneous typographic registers: 

display titling, structured stat-block entries, and handwritten wizard annotations.

SPOILED
POTIONS
SPOILED
POTIONS

Spoiled potions can be found in forgotten dungeons, shady 
merchants' shops, or even given as gifts by a nefarious 
character.. It 's a fun way to trick your enemies!

1 IN 6 POTIONS ARE SPOILED, RANCID, OR ROTTEN

DISCOUNT  POTIONS! • MAYBE YOU’LL GET LUCKY!

• WARNING! SPOILED POTIONS MAY CAUSE SERIOUS SIDE EFFECTS OR DEATH •
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Hags bait traps with melon slices to attract 

red dungeon snails, which in turn attract 

hapless adventurers. Two traps in one!

DUNGEON SNAIL, RED
Wondrous Creature, Uncommon

Often found crawling under rubble or climbing 
up walls, red dungeon snails are found in groups of 
1d4+1. When consumed, you regain 1d4 hit points. 
Can be crushed to make a sweet rose-colored tea.

4

Used to soothe elven infants and
foil rival spellcasters. Indispensable, really!

SALVE OF SILENCE
Wondrous Item, Uncommon

When applied to a creature’s skin the salve 
envelopes the creature in total silence. Until the 
salve is scraped off or dispelled the creature is 
immune to thunder damage, deafened, and cannot 
speak. Casting a spell that includes a verbal 
component is impossible for an affected creature.

3

BALL BEARINGS OF DARKNESS
Wondrous Item, Uncommon

A pouch containing 1,000 enchanted ball bearings. Each ball bearing emanates a 1-foot radius sphere 
of magical darkness. A creature with darkvision can’t see through this darkness, and nonmagical light 
can’t illuminate it. Completely covering the ball bearing with an opaque object, such as a bowl or a helm, 
blocks the darkness.

If any of this darkness overlaps with an area of light created by a spell of 2nd level or lower, the spell 
that created the light is dispelled.

Also available as caltrops! 

2
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Any potion can spoil if improperly stored or 
exposed to intense magic. Further indications of 
spoilage include cracked vials, missing stoppers, or 
proximity to arcane phenomena.

d20 Smells like...
1 Bad Breath

2 Barnyard

3 Blue Cheese

4 Bubbling Tar

5 Burnt Sugar and 
Pipe Tobacco

6 Cat’s Pee

7 Floral Perfume

8 Fresh Cut Grass

9 Hot Garbage

10 Musky Vomit

11 Open Sewers

12 Putrid Meat

13 Rotten Eggs 

14 Skunk Spray

15 Spoiled Milk

16 Stale Beer

17 Stinky Feet and 
Body Oder

18 Strong Chemicals

19 Urine Soaked 
Alleyway

20 Wet Dog

d20 Tastes like...
1 Bitter Chalk

2 Burt Marshmallow

3 Fishy Saltwater

4 Foul Yogurt

5 High-proof 
Alcohol

6 Hot Dog Water

7 Lantern Oil

8 Mint Chocolate 
Cabbage

9 Moldy Cheese

10 Old Coffee

11 Pickled Garlic

12 Pine Sap

13 Pungent Clove

14 Raw Onions

15 Sharp Licorice and 
Peanut Butter

16 Smoke and Ash

17 Sour Seaweed Jam

18 Spicy Soy Sauce

19 Tart Citrus

20 Vinegar

Spoiled potions smell awful and taste worse. A 
successful Intelligence (Investigation) or Intelligence 
(Arcana) check is enough to determine the potion’s 
degree of freshness.

Roll on the tables to determine the smell and 
taste of the spoiled potion.

"That stinks!"Potion Side Effects
(Side effects last for the potion's duration.)

Spoiled 1d6 | Rancid 2d6 | Rotten 3d6

1 Past its Prime. This potion’s numerical effects and duration are 
halved.

2

Crystalline Skin. Your skin explodes with clusters of fine druzy 
crystal, your AC can’t be less than 16, regardless of what kind of 
armor you are wearing, however the brittle crystals leave you 
vulnerable to bludgeoning damage.

3 Strong Stuff. The potion’s numerical effects are doubled. 

4 Time Flies. Roll a d20, you permanently grow older by that many 
years, as an equal number of time flies burrow out of your neck.

5 Nothing New. No additional side effect.

6 Necrotic Drain. Your flesh turns ghostly pale. You take 2d10 
necrotic damage and gain 1d2 levels of exhaustion.

7
Lambent Organs. Your skin becomes thin and translucent, 
revealing the inner workings of your body, which now glow with a 
dim colored light.

8
Pluto Wept. Lyre notes warble in your ears as you begin to cry 
iron tears. You can sense nearby treasure and are convinced that it 
has been stolen from you.

9
Plague Ridden. Painful boils erupt from your skin and ooze stink-
ing black pus. 1d4 boils begin to speak, questioning your choices in 
mocking tones. 

10
Metamorphosis. You shrink to the size of an insect. Additionally, 
as spectral insect wings grow out of your back, you gain a flying 
speed equal to your walking speed.

11
Intermittent. Roll a d20 at the end of each round. On a roll of 11 
or higher, the potion continues to function. On a roll of 10 or lower, 
the potion stops working until an 11 or higher is rolled again.

12 Fine Vintage. The potion’s duration is doubled.

13 Deafened. Your mind fills with prayers to a long forgotten god as 
your ears ooze with burbling green mucus. You are deafened.

14
Slug Slime. You begin to regurgitate large slugs, coating your 
mouth in heavy blue slime. You cannot speak or cast spells with 
verbal components. The slime stains everything it touches.

15
Blinded. You are blinded as your eyes swell shut. Additionally, 
you can understand any spoken language you hear while blinded 
in this way.

16 Lucky. When you roll a 1 on a d20 for an attack roll, ability check, 
or saving throw, you can reroll the die and must use the new roll.

17 Closer to Death. If you drop to zero hit points while under the ef-
fects of this potion, you automatically fail one death saving throw.

18 Ocular Enchantment. Your eyes grow to twice their normal size, 
becoming reflective metallic orbs. You can see invisible creatures.

SPOILED POTION TABLES
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Spoil Your Own 
Casting a spell of 3rd level or higher on a 

potion will create a spoiled potion. Roll 1d6 
to determine how spoiled the potion becomes. 
Subtract 1 for each spell level used above 3rd.

Rotten 
Saving Throw. Succeed 

a DC 15 Constitution saving throw 
or fall unconscious for the potion’s 
duration, or until you take damage 
or another creature uses an action 
to shake you awake. On a successful 
save, you do not fall unconscious.

Rotten Effect. This potion only 
has side effects.

Side Effects. Roll 3d6 twice and 
combine the effects.

11

RottenRotten

Rancid 
Saving Throw. Succeed 

a DC 12 Constitution saving 
throw or gain the poisoned 

condition for the potion’s duration. 
On a successful save, you are not 
poisoned.

Rancid Effect. This potion’s 
numerical effects and duration are 
halved as the magic creates two 
additional side effects.

Side Effects. Roll 2d6 twice and 
combine the effects.

3
2
3
2

RancidRancid

Spoiled
Saving Throw. Succeed 

a DC 10 Constitution saving 
throw or spend the next 
round retching, gaining no 
benefits from the potion. On 
a successful save, you do not 

spend the next round retching.
Spoiled Effect. This potion 

functions normally, with one 
additional side effect.

Side Effect. Roll 1d6 to determine 
the effect.

6
5
4

6
5
4

SpoiledSpoiled
HOW SPOILED IS IT?! ROLL 1d6
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Spoil Your Own 
Casting a spell of 3rd level or higher on a 

potion will create a spoiled potion. Roll 1d6 
to determine how spoiled the potion becomes. 
Subtract 1 for each spell level used above 3rd.

Rotten 
Saving Throw. Succeed 

a DC 15 Constitution saving throw 
or fall unconscious for the potion’s 
duration, or until you take damage 
or another creature uses an action 
to shake you awake. On a successful 
save, you do not fall unconscious.

Rotten Effect. This potion only 
has side effects.

Side Effects. Roll 3d6 twice and 
combine the effects.
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Saving Throw. Succeed 

a DC 12 Constitution saving 
throw or gain the poisoned 

condition for the potion’s duration. 
On a successful save, you are not 
poisoned.

Rancid Effect. This potion’s 
numerical effects and duration are 
halved as the magic creates two 
additional side effects.

Side Effects. Roll 2d6 twice and 
combine the effects.

3
2
3
2
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Spoiled
Saving Throw. Succeed 

a DC 10 Constitution saving 
throw or spend the next 
round retching, gaining no 
benefits from the potion. On 
a successful save, you do not 

spend the next round retching.
Spoiled Effect. This potion 
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additional side effect.

Side Effect. Roll 1d6 to determine 
the effect.

6
5
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6
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HOW SPOILED IS IT?! ROLL 1d6
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Any potion can spoil if improperly stored or 
exposed to intense magic. Further indications of 
spoilage include cracked vials, missing stoppers, or 
proximity to arcane phenomena.

d20 Smells like...
1 Bad Breath

2 Barnyard

3 Blue Cheese

4 Bubbling Tar

5 Burnt Sugar and 
Pipe Tobacco

6 Cat’s Pee

7 Floral Perfume

8 Fresh Cut Grass

9 Hot Garbage

10 Musky Vomit

11 Open Sewers

12 Putrid Meat

13 Rotten Eggs 

14 Skunk Spray

15 Spoiled Milk

16 Stale Beer

17 Stinky Feet and 
Body Oder

18 Strong Chemicals

19 Urine Soaked 
Alleyway

20 Wet Dog

d20 Tastes like...
1 Bitter Chalk

2 Burt Marshmallow

3 Fishy Saltwater

4 Foul Yogurt

5 High-proof 
Alcohol

6 Hot Dog Water

7 Lantern Oil

8 Mint Chocolate 
Cabbage

9 Moldy Cheese

10 Old Coffee

11 Pickled Garlic

12 Pine Sap

13 Pungent Clove

14 Raw Onions

15 Sharp Licorice and 
Peanut Butter

16 Smoke and Ash

17 Sour Seaweed Jam

18 Spicy Soy Sauce

19 Tart Citrus

20 Vinegar

Spoiled potions smell awful and taste worse. A 
successful Intelligence (Investigation) or Intelligence 
(Arcana) check is enough to determine the potion’s 
degree of freshness.

Roll on the tables to determine the smell and 
taste of the spoiled potion.

"That stinks!"Potion Side Effects
(Side effects last for the potion's duration.)

Spoiled 1d6 | Rancid 2d6 | Rotten 3d6

1 Past its Prime. This potion’s numerical effects and duration are 
halved.

2

Crystalline Skin. Your skin explodes with clusters of fine druzy 
crystal, your AC can’t be less than 16, regardless of what kind of 
armor you are wearing, however the brittle crystals leave you 
vulnerable to bludgeoning damage.

3 Strong Stuff. The potion’s numerical effects are doubled. 

4 Time Flies. Roll a d20, you permanently grow older by that many 
years, as an equal number of time flies burrow out of your neck.

5 Nothing New. No additional side effect.

6 Necrotic Drain. Your flesh turns ghostly pale. You take 2d10 
necrotic damage and gain 1d2 levels of exhaustion.

7
Lambent Organs. Your skin becomes thin and translucent, 
revealing the inner workings of your body, which now glow with a 
dim colored light.

8
Pluto Wept. Lyre notes warble in your ears as you begin to cry 
iron tears. You can sense nearby treasure and are convinced that it 
has been stolen from you.

9
Plague Ridden. Painful boils erupt from your skin and ooze stink-
ing black pus. 1d4 boils begin to speak, questioning your choices in 
mocking tones. 

10
Metamorphosis. You shrink to the size of an insect. Additionally, 
as spectral insect wings grow out of your back, you gain a flying 
speed equal to your walking speed.

11
Intermittent. Roll a d20 at the end of each round. On a roll of 11 
or higher, the potion continues to function. On a roll of 10 or lower, 
the potion stops working until an 11 or higher is rolled again.

12 Fine Vintage. The potion’s duration is doubled.

13 Deafened. Your mind fills with prayers to a long forgotten god as 
your ears ooze with burbling green mucus. You are deafened.

14
Slug Slime. You begin to regurgitate large slugs, coating your 
mouth in heavy blue slime. You cannot speak or cast spells with 
verbal components. The slime stains everything it touches.

15
Blinded. You are blinded as your eyes swell shut. Additionally, 
you can understand any spoken language you hear while blinded 
in this way.

16 Lucky. When you roll a 1 on a d20 for an attack roll, ability check, 
or saving throw, you can reroll the die and must use the new roll.

17 Closer to Death. If you drop to zero hit points while under the ef-
fects of this potion, you automatically fail one death saving throw.

18 Ocular Enchantment. Your eyes grow to twice their normal size, 
becoming reflective metallic orbs. You can see invisible creatures.

SPOILED POTION TABLES
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NPC Generator: “Greetings, I am [NAME] the [OCCUPATION]...”
d100 Names d100 Occupations

1 Adarius / Adairis 51 Kassand / Kassana 1 Abbot 51 Herbalist

2 Aethor / Aethel 52 Kazimir / Kazimiera 2 Actor 52 Hunter

3 Agnar / Agnaria 53 Keldrin / Kelda 3 Alchemist 53 Jeweler

4 Ahran / Ahriana 54 Kent / Kentsy 4 Armorer 54 Knight

5 Aldor / Aldoria 55 Kimball / Kimba 5 Artist 55 Laundress

6 Alfrin / Alfrada 56 Lyko / Lykel 6 Assassin 56 Leech-collector

7 Alton / Altisa 57 Lynd / Lynda 7 Baker 57 Man-at-arms

8 Angus / Angusina 58 Magnus / Magna 8 Bailiff 58 Marshal

9 Asger / Asgathe 59 Miro / Miri 9 Bandit 59 Mercer

10 Bagrat / Bagrattiss 60 Negi / Negirum 10 Bar Keep 60 Merchant

11 Baldir 61 Nezzar / Nazari 11 Barber 61 Midwife

12 Baldwin / Baldwyna 62 Nisco / Nissa 12 Bard 62 Miller

13 Bernard / Bernadine 63 Ofir / Ofira 13 Barrister 63 Money Lender

14 Bir / Bian 64 Oliver / Oliva 14 Beekeeper 64 Monk

15 Bohemon / Boheem 65 Olorun / Olorein 15 Blacksmith 65 Nobel

16 Bort / Borret 66 Omon / Omonefue 16 Bladesmith 66 Owner

17 Buza / Buse 67 Oshin / Osheen 17 Boatman 67 Physician

18 Chiro / Chiyori 68 Pavel / Pasha 18 Bowyer 68 Playwright

19 Cormin / Coramina 69 Priscus / Priscal 19 Brewer 69 Poet

20 Cornelius / Cornelia 70 Qamar / Qamoon 20 Butcher 70 Porter

21 Craz / Crasil 71 Radhir / Randral 21 Butler 71 Potter

22 Dainn / Daina 72 Ralf / Ralfriss 22 Captain 72 Priest

23 Dori / Dora 73 Renfield / Renfie 23 Captive 73 Ranger

24 Drix / Drixel 74 Ridwan / Ridwana 24 Carpenter 74 Rat Catcher

25 Eldad / Eldeth 75 Rollo / Ralla 25 Cartographer 75 Roadmender

26 Eleazar / Eleaza 76 Roofus / Roofaz 26 Chandler 76 Rope maker

27 Elerion / Eleri 77 Rune / Runa 27 Chief 77 Sailor

28 Elmo / Elma 78 Salam / Salamara 28 Cleric 78 Scout

29 Esben / Ebba 79 Scandar / Sandarel 29 Clerk 79 Scribe

30 Felix / Felicity 80 Sigmund / Sigmal 30 Cobbler 80 Servant

31 Fenton / Fen 81 Sunil / Suni 31 Commander 81 Shepard

32 Filbert / Filina 82 Symeon / Symone 32 Conman 82 Shipwright

33 Finnur / Finnsina 83 Tancred / Tancrel 33 Constable 83 Silversmith

34 Garab / Garbi 84 Theobald / Theola 34 Cook 84 Soap maker

35 Gautarr / Ghadir 85 Thi’olo / Thi’ala 35 Cooper 85 Solider

36 Gelle / Gelleia 86 Thros / Thresia 36 Coppersmith 86 Stonemason

37 Gert / Gerty 87 Ualgharg / Ullagreta 37 Cultist 87 Tanner

38 Godfrey / Godfrida 88 Vardel / Vardelleese 38 Draper 88 Teacher

39 Gursey / Grusha 89 Vardo / Varga 39 Druid 89 Thief

40 Harcourt 90 Vidar / Vidella 40 Dung Carter 90 Trapper

41 Hektor / Ektoress 91 Villac / Villacka 41 Dyer 91 Treasurer

42 Helmund / Helmiina 92 Vishum / Vishal 42 Entertainer 92 Waitress

43 Hildo / Hilda 93 Waltom / Waltiama 43 Falconer 93 Warden

44 Hurlbert / Huberta 94 Welf / Welma 44 Farmer 94 Warrior

45 Huld / Hulda 95 Wendel / Wendellia 45 Fishermen 95 Watchmen

46 Ilgvar / Ilga 96 Wolfram / Wolfra 46 Fishmonger 96 Weaver

47 Izuo / Izya 97 Xanthos / Xanthia 47 Fletcher 97 Wheelwright

48 Jakub / Jakula 98 Yngvarr / Ynga 48 Glassblower 98 Witchdoctor

49 Jazal / Jazalyn 99 Zimri / Zimral 49 Goldsmith 99 Wizard
50 Johanan / Johnna 00 Zohar / Zohara 50 Guard 00 Woodcutter
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would a dignified person do?” can often be answered more 
intuitively. More character depth can be found in com-
bining traits, asking “What would a dignified but childish 
person do?” requires a character to balance various drives 
when answering the question.

Using personality traits to define your characters adds 
believability, contrast, and dimension. Each personality 
trait can act as a touchstone which allows the player to 
make more consistent choices. Thinking of a character 
from film or literature who exemplifies these personality 
traits and recalling their actions can inspire your own char-
acter's reactions.

In a similar way, asking “How would a childish person 
speak?” or “How would a dignified person stand?” can 
inspire a character’s voice or mannerisms.

PERSONALITY TABLES
The d100 lists of personality traits on the following pages 
are organized into four basic categories.

POSITIVE TRAITS
 ∙ Generally considered to be compliments.
 ∙ Evident when the character is in control, in public, or 

trying to make a good impression.

NEUTRAL TRAITS
 ∙ Generally don’t express a strong value judgment.
 ∙ Can often be interpreted in multiple of ways.
 ∙ “Good people” and “Bad people” easily share these 

types of traits.

t the heart of any story is its charac-
ters, and the emergent narratives of 
roleplaying games are no different. 
The improvisation required by RPGs 
is easier with a strong grasp of your 
characters.

It can be a struggle for new players (GMs included!) to 
determine how much information they need to portray a 
character consistently over multiple game sessions. The 
amount of information possible to list about a character is 
extensive, but how much of it is useful at the table?

Focus on just three things: a name, an occupation, and 
a personality.

NAMES AND OCCUPATIONS
Names. You may have a name in mind for your charac-

ter, but if you don’t, a random list will serve you well.
Occupations. You probably also know the NPC is a 

tavern keep or a fighter, but another d100 list doesn’t hurt. 
These two tables are provided on the following page.

Roll once on each table to generate a character. For 
our example, I rolled a 21 and a 71 to create: Craz the Potter. 

PERSONALITIES
Personalities can answer that tough question, “What 
would my character do?” Reframing this question in terms 
of personality traits can help you discover the answers 
more readily and consistently.

Asking, "What would a childish person do?” or “What 

MAKS’ TOOLKIT 
OF CHARACTER 
BUILDING
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THE CITY OF GRIZLOCK
A  rough and dirty port city in the western jungles 

of the Goblin Coast. It is a popular stop for merchants 
and pirates alike,  lured in by fewer rules, cheaper tax-
es, and more varied entertainment than the Dynasty of 
Grumarhg has to offer. The city is mostly goblinoids with 
plenty of orcs, some catfolk, and a sprinkling of various 
other humanoids.

Grizlock is a perilous labyrinth of slums, alleys, 
and violent goblinoid gangs. Most people live in squa-
lor and many homes are more accurately called dens or 
nests. The filth and heat have bred pests and diseases that 
now thrive in the dark, damp, grime-filled streets. The 
Baron of Grizlock is a greedy hobgoblin named Wo’shar 
Baaz. The Iron Stars are his loyal enforcers. What passes 
for justice in Grizlock is swift and violent.

THE GREYLAND MARSHES
The marshland is a grey, uneven, and swampy 

land. A persistent fog hides any number of venomous 
snakes, spiders, and centipedes. Large greyland caiman 
lurk under the muddy waters and nest in the tall razor-
grass. Half sunken ruins and flooded dungeons dot the 
marshland and locals of all ages swear the ruins hold fear-
some ghosts and terrible monsters. Among the locations 
in the marsh are the village of Deadbear and the Marsh 
Rabbit Trading Post.

THE BLACK STENCH BOG
A dismal swamp. It is filled with bubbling tar, dense 

fog, carnivorous plants, and stinking mud that extends 
for hundreds of miles to the East. Putrid seeping fumes 
spontaneously ignite and fill the fog with pockets of dark 
acrid smoke. Sprawling pools of black viscous goo cover 
large swaths of the spongy ground and the acid-pitted 
bones of long dead creatures stand half submerged in the 
sludge. Charcoal gray trees grow in unnaturally gnarled 
forms and hang thick with caustic dripping slimes. Black 
dragons nest deep within the fetid bog on hoards of an-
cient wealth.

In crumbling ruins that loom distorted behind 
the twisting murky haze, grim horrors and countless 
treasures rest, waiting for those brave enough to 
venture into these blighted lands to claim them. The 
village of Pitmire is in the bog, and around Lake Salkath 
are many stranger settlements inhabited by degenerate 
humanoids and fishfolk.
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MAKS’ MAGIC MISSIVE: 
TH E TYPOGRAPHIC SYSTEM
Four typographic registers run simultaneously through this publication: 
chapter-opener display, structured table hierarchies, rules body copy, and 
handwritten character annotations. In conventional publishing these 
registers are separated by sequence and white space; here they compete for 
the same spread. The solution was four parallel typographic systems, one per 

register, with GREP-driven rules holding the relationships between them 
across thirty pages of variable content. The “How Spoiled Is It?!” mechanic 
alone coordinates three distinct type voices within a single spread. The style 
system was built to sustain future issues without revisiting a single setting.

GREP Auto-Italic Styling

Custom Vector Map
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Grumarhg has to offer. The city is mostly goblinoids with 
plenty of orcs, some catfolk, and a sprinkling of various 
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lor and many homes are more accurately called dens or 
nests. The filth and heat have bred pests and diseases that 
now thrive in the dark, damp, grime-filled streets. The 
Baron of Grizlock is a greedy hobgoblin named Wo’shar 
Baaz. The Iron Stars are his loyal enforcers. What passes 
for justice in Grizlock is swift and violent.

THE GREYLAND MARSHES
The marshland is a grey, uneven, and swampy 

land. A persistent fog hides any number of venomous 
snakes, spiders, and centipedes. Large greyland caiman 
lurk under the muddy waters and nest in the tall razor-
grass. Half sunken ruins and flooded dungeons dot the 
marshland and locals of all ages swear the ruins hold fear-
some ghosts and terrible monsters. Among the locations 
in the marsh are the village of Deadbear and the Marsh 
Rabbit Trading Post.

THE BLACK STENCH BOG
A dismal swamp. It is filled with bubbling tar, dense 

fog, carnivorous plants, and stinking mud that extends 
for hundreds of miles to the East. Putrid seeping fumes 
spontaneously ignite and fill the fog with pockets of dark 
acrid smoke. Sprawling pools of black viscous goo cover 
large swaths of the spongy ground and the acid-pitted 
bones of long dead creatures stand half submerged in the 
sludge. Charcoal gray trees grow in unnaturally gnarled 
forms and hang thick with caustic dripping slimes. Black 
dragons nest deep within the fetid bog on hoards of an-
cient wealth.

In crumbling ruins that loom distorted behind 
the twisting murky haze, grim horrors and countless 
treasures rest, waiting for those brave enough to 
venture into these blighted lands to claim them. The 
village of Pitmire is in the bog, and around Lake Salkath 
are many stranger settlements inhabited by degenerate 
humanoids and fishfolk.
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would a dignified person do?” can often be answered more 
intuitively. More character depth can be found in com-
bining traits, asking “What would a dignified but childish 
person do?” requires a character to balance various drives 
when answering the question.

Using personality traits to define your characters adds 
believability, contrast, and dimension. Each personality 
trait can act as a touchstone which allows the player to 
make more consistent choices. Thinking of a character 
from film or literature who exemplifies these personality 
traits and recalling their actions can inspire your own char-
acter's reactions.

In a similar way, asking “How would a childish person 
speak?” or “How would a dignified person stand?” can 
inspire a character’s voice or mannerisms.

PERSONALITY TABLES
The d100 lists of personality traits on the following pages 
are organized into four basic categories.

POSITIVE TRAITS
 ∙ Generally considered to be compliments.
 ∙ Evident when the character is in control, in public, or 

trying to make a good impression.

NEUTRAL TRAITS
 ∙ Generally don’t express a strong value judgment.
 ∙ Can often be interpreted in multiple of ways.
 ∙ “Good people” and “Bad people” easily share these 

types of traits.

t the heart of any story is its charac-
ters, and the emergent narratives of 
roleplaying games are no different. 
The improvisation required by RPGs 
is easier with a strong grasp of your 
characters.

It can be a struggle for new players (GMs included!) to 
determine how much information they need to portray a 
character consistently over multiple game sessions. The 
amount of information possible to list about a character is 
extensive, but how much of it is useful at the table?

Focus on just three things: a name, an occupation, and 
a personality.

NAMES AND OCCUPATIONS
Names. You may have a name in mind for your charac-

ter, but if you don’t, a random list will serve you well.
Occupations. You probably also know the NPC is a 

tavern keep or a fighter, but another d100 list doesn’t hurt. 
These two tables are provided on the following page.

Roll once on each table to generate a character. For 
our example, I rolled a 21 and a 71 to create: Craz the Potter. 

PERSONALITIES
Personalities can answer that tough question, “What 
would my character do?” Reframing this question in terms 
of personality traits can help you discover the answers 
more readily and consistently.

Asking, "What would a childish person do?” or “What 

MAKS’ TOOLKIT 
OF CHARACTER 
BUILDING
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NPC Generator: “Greetings, I am [NAME] the [OCCUPATION]...”
d100 Names d100 Occupations

1 Adarius / Adairis 51 Kassand / Kassana 1 Abbot 51 Herbalist

2 Aethor / Aethel 52 Kazimir / Kazimiera 2 Actor 52 Hunter

3 Agnar / Agnaria 53 Keldrin / Kelda 3 Alchemist 53 Jeweler

4 Ahran / Ahriana 54 Kent / Kentsy 4 Armorer 54 Knight

5 Aldor / Aldoria 55 Kimball / Kimba 5 Artist 55 Laundress

6 Alfrin / Alfrada 56 Lyko / Lykel 6 Assassin 56 Leech-collector

7 Alton / Altisa 57 Lynd / Lynda 7 Baker 57 Man-at-arms

8 Angus / Angusina 58 Magnus / Magna 8 Bailiff 58 Marshal

9 Asger / Asgathe 59 Miro / Miri 9 Bandit 59 Mercer

10 Bagrat / Bagrattiss 60 Negi / Negirum 10 Bar Keep 60 Merchant

11 Baldir 61 Nezzar / Nazari 11 Barber 61 Midwife

12 Baldwin / Baldwyna 62 Nisco / Nissa 12 Bard 62 Miller

13 Bernard / Bernadine 63 Ofir / Ofira 13 Barrister 63 Money Lender

14 Bir / Bian 64 Oliver / Oliva 14 Beekeeper 64 Monk

15 Bohemon / Boheem 65 Olorun / Olorein 15 Blacksmith 65 Nobel

16 Bort / Borret 66 Omon / Omonefue 16 Bladesmith 66 Owner

17 Buza / Buse 67 Oshin / Osheen 17 Boatman 67 Physician

18 Chiro / Chiyori 68 Pavel / Pasha 18 Bowyer 68 Playwright

19 Cormin / Coramina 69 Priscus / Priscal 19 Brewer 69 Poet

20 Cornelius / Cornelia 70 Qamar / Qamoon 20 Butcher 70 Porter

21 Craz / Crasil 71 Radhir / Randral 21 Butler 71 Potter

22 Dainn / Daina 72 Ralf / Ralfriss 22 Captain 72 Priest

23 Dori / Dora 73 Renfield / Renfie 23 Captive 73 Ranger

24 Drix / Drixel 74 Ridwan / Ridwana 24 Carpenter 74 Rat Catcher

25 Eldad / Eldeth 75 Rollo / Ralla 25 Cartographer 75 Roadmender

26 Eleazar / Eleaza 76 Roofus / Roofaz 26 Chandler 76 Rope maker

27 Elerion / Eleri 77 Rune / Runa 27 Chief 77 Sailor

28 Elmo / Elma 78 Salam / Salamara 28 Cleric 78 Scout

29 Esben / Ebba 79 Scandar / Sandarel 29 Clerk 79 Scribe

30 Felix / Felicity 80 Sigmund / Sigmal 30 Cobbler 80 Servant

31 Fenton / Fen 81 Sunil / Suni 31 Commander 81 Shepard

32 Filbert / Filina 82 Symeon / Symone 32 Conman 82 Shipwright

33 Finnur / Finnsina 83 Tancred / Tancrel 33 Constable 83 Silversmith

34 Garab / Garbi 84 Theobald / Theola 34 Cook 84 Soap maker

35 Gautarr / Ghadir 85 Thi’olo / Thi’ala 35 Cooper 85 Solider

36 Gelle / Gelleia 86 Thros / Thresia 36 Coppersmith 86 Stonemason

37 Gert / Gerty 87 Ualgharg / Ullagreta 37 Cultist 87 Tanner

38 Godfrey / Godfrida 88 Vardel / Vardelleese 38 Draper 88 Teacher

39 Gursey / Grusha 89 Vardo / Varga 39 Druid 89 Thief

40 Harcourt 90 Vidar / Vidella 40 Dung Carter 90 Trapper

41 Hektor / Ektoress 91 Villac / Villacka 41 Dyer 91 Treasurer

42 Helmund / Helmiina 92 Vishum / Vishal 42 Entertainer 92 Waitress

43 Hildo / Hilda 93 Waltom / Waltiama 43 Falconer 93 Warden

44 Hurlbert / Huberta 94 Welf / Welma 44 Farmer 94 Warrior

45 Huld / Hulda 95 Wendel / Wendellia 45 Fishermen 95 Watchmen

46 Ilgvar / Ilga 96 Wolfram / Wolfra 46 Fishmonger 96 Weaver

47 Izuo / Izya 97 Xanthos / Xanthia 47 Fletcher 97 Wheelwright

48 Jakub / Jakula 98 Yngvarr / Ynga 48 Glassblower 98 Witchdoctor

49 Jazal / Jazalyn 99 Zimri / Zimral 49 Goldsmith 99 Wizard
50 Johanan / Johnna 00 Zohar / Zohara 50 Guard 00 Woodcutter
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Study for a Monument (Moon, Sun and One 

Star), 1968, Joan Miró . Fundació Joan Miró, 

Barcelona, 2024.

Form before subject. These 
photographs were taken in Paris, 
Amsterdam, and Barcelona 
in October 2024, not as 
documentation but as a continuing 
practice of looking. The same 
attention that goes into a layout 
goes into finding the frame.
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David, 2024, Elmgreen & Dragset. Musée d'Orsay, 

Paris, 2024.

La jeune fille pleurant, Moreau-Vauthier 

Monument, 1911. Père Lachaise, Paris, 2024.

Sight Point ( for Leo Castelli), 1975, Richard Serra. 

Stedelijk Museum, Amsterdam, 2024.
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La discipline de s'arrêter quand c'est fini.
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