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ABOUT DREW MAKS

Everything I touch is better than where it started.

The instinct comes first. I've stood in front of Rothkos until the color pulsed
and watched a Richard Serra piece resolve from colossal mass into something
that appears, impossibly, delicate. That specific quality—the resonance that
only arrives when a work is exactly right—is what painting studios and

philosophy seminars at the University of Pittsburgh trained me to pursue.
The unity of form and function is the argument behind every decision.

Ten years of design practice across brand identity, editorial, and production
systems have sharpened those instincts. I see the H&J violation, the stroke
weight that won’t print, and the logo that won’t embroider—the distance
between almost there and exactly right. The ability to command language,
color, and form to express an idea with necessity, and the discipline to stop
when it’s done.

Theatre taught me to serve a unified vision, to disappear into ensemble work,
and why the best collaborations produce something no individual could have
reached alone.

I build clear infrastructure others can sustain, develop the designers I work
alongside, and ask what we’re actually trying to say before I ever open a file.

Beauty is in the system. A design should function, and it should be beautiful.
Always both.
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The Earth
& All
Within

2\

Primary mark. The treble clef becomes

a letterform, not an overlay.

Warm Black Woodland Clay Silver Clouds Golden Rays
#231F20 #3A5728 #996832 #AFACAB #F9ED32
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e Earth
& All Within

Album cover. Photography provided by the client; processing, crop, and
type placement by Drew Maks.

1. The Earth
2. We All Fall Down
5. Can’t Wait 2CU (Again)
4. Once & Twice
. | Never Liked You (Anyway...)
6. When We Were Young
7. Glitch
8. The Love Song of J. Alfred Prufrock
9. Atmosphere

). & All Within

NI

Rights Reserved

Album back cover. Text layout, logo placement, and geometric framing

designed as a compositional unit.

THE EARTH & ALL WITHIN IDENTITY SYSTEM

OVERVIEW: A six-month full-scope identity commission for Jim Ellis’s debut
record: orchestral strings over rock architecture, a self-styled millennial rock
opera that refused genre convention from its first note.

CHALLENGE: The brief arrived with a strong instinct and a design problem
embedded in it: a treble clef, somewhere in the mark—without it reading as
decoration, cliché, or a piano teacher’s letterhead.

APPROACH: The solution was structural. The treble clef is the letterform
itself, not an ornament added to one. The musical notation and the letter are
the same mark. Benguiat Pro ITC was brought to the project for its deep music

industry pedigree and the emotional amplitude already built into its forms.

The face was developed in two weights alongside a five-color palette (Warm
Black, Woodland, Potter’s Clay, Silver Clouds, and Golden Rays) calibrated for
warmth and nostalgia. The client took a harder direction for the final release;
this is the primary creative exploration of the brief.

HE
EAKT
& ALl
WITHI

Circular containment mark for merchandise and

sticker applications.

PARENTAL

ADYISORY

ETRLICIT CONTENT

The Earth & All Within CD. Clean variant, without

the logomark, that went to print.

IDENTITY & BRANDING | Portfolio 2026

<)



6

DREW MAKS.

The Barth & All Wilhin

PARENTAL

ADVISORY

EXPLICIT CONTERT

The Earth
& Al Within

Secondary wordmark in a heavier typographic

register, developed for editorial and

large-format applications.

Vinyl packaging. The Woodland green label anchors
the five-color palette against black.



Jealous
Arts Collective

Jealous Arts Collective. A parallel label identity sharing the Benguiat foundation but distinct

enough to hold its own voice across the ecosystem.

The system scaled to vinyl packaging, CDs, poster applications, and a personal
mark for Jim Ellis. Every extension followed from the original logic, without

reinvention at each step. The Jealous Arts Collective mark was developed in Band poster. Warm-toned photographic treatment as a distinct register
parallel: distinct enough to read as a label identity and related enough that the within the identity system.
ecosystem holds as one voice.

The brand is active. Since delivery, the identity has been extended to new
merch, show posters, and video work by other designers. The system’s clearest
proof of itself. The Earth & All Within was featured in Rolling Stone UK’s “Five
Artists You Need to Hear” in July 2025.
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ng OREGON

BAT
+ SOCIETY lmat e

A A B N The mark holds as pure
s silhouette at circular crop

and constrained scale.

OREGON BAT SOCIETY
BRAND PITCH

OVERVIEW: The Oregon Bat Society needed a complete visual identity from :
scratch: small budget, and a founding community invested enough to vote 0 REG 0 N [

on the result. B AT |

CHALLENGE: The brief held a tension: professional enough to earn credibility
as a conservation organization, warm enough to welcome newcomers, and
carrying, in the client’s words, “a hint of child-like wonder.” Those three
requirements don’t automatically cohere.

APPROACH: The mark reduces to silhouette: two bats against an implied
dusk, recognizable as pure shape at any scale and in any colorway. The four-
pointed stars are a deliberate solution to the wonder requirement: specific and

4 SRR Sy : h : Sweatshirt. White on Dusk Blue, veversed. The full mark holds at garment scale
strange without tipping into cute. Sirenia Semi Bold carries the wordmark; its

: x : : without simplification.
rounded terminals and open apertures carry warmth without sentimentality,
holding the line where legibility and personality coexist. It travels across every

merchandise application without strain. Dusk Blue (#305679) and Soapstone

(#FDFBFA) keep the system clean and reproducible at every scale a small «
organization will ever ask of it. I L O VE I T
XX
)
It’s very Portland!

I like having ‘est. 2022’ on it.
That’s a nice touch.”

8  Dbrewmaks
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‘ + SOCIETY
;'{on:ccn
BAT
N SOCIETY

Soapstone
#FDFBFA

.
+
+

#()REGUN .
BAT

\\*- SOCIE TY Brand applications across t-shirt, tote, hat,

and enamel mug. The two-color system

>

Dusk Blue
#305679

reproduces cleanly on every substrate.

abcdefghijklmnopgrstuowxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Stirenia, 30-pt. semibold

Sirenia by Felix Braden for Floodfonts, an independent type foundry based in Cologne, Germany, founded in the year 2000.
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CAPACITY
CELEBRATING 20TH ANNIVERSARY

Montserrat wordmark anchored by a distinctive C-form logomark. The “20”

had to enter that system without announcing itself as foreign. A numeral that
reads as addition rather than intrusion.

APPROACH: The C’s open circular form read naturally as a zero; the challenge

O F c A p Ac I T Y was the 2. Matching its open stroke style and visual weight to the C’s geometry

required reworking the letterform’s terminals and proportions until the glyph

OVERVIEW: Working within an established visual system demands a different
creative intelligence than building one from scratch. For Capacity Commercial
Group’s 2oth anniversary, the commission was both a milestone mark and
a statement of institutional trust: twenty years of brand equity to extend,
not displace.

CHALLENGE: The existing mark set strict terms: a rounded lowercase

read as native.

The surrounding typography was set in all-caps Montserrat for “YEARS” and
Idlewild for the flanking lines, balanced against the customized numeral and
logomark, with leading calibrated to hold the whole as a single coherent mark.
The mark deployed across print, digital, signage, and commemorative objects
with the integration intact at every scale.

10 orewwmaks.



capacity

POWER OF PLACE

The existing Capacity mark. The anniversary

numeral enters this system without displacing it.

TR .s:-m::u:rzmmx’-ﬁmyﬂz'w-

——
i

LEEBRATING |
|

The mark printed on neoprene, testing the stroke

geometry against a textured substrate.

11:41

Member

CELEBRATING

MEARS

OF CAPACITY

Capacity Commercial Group is dedicated
to delivering innovative and successful
outcomes for you, your investments, and
your tenants. For over 20 years we have
worked hard to deliver value in all areas of
commercial real estate including leasing,
sales, investments, tenant representation,
and consulting services,

LOCALLY FOCUSEL

& capacitycommercial.com
e

Public landing page. The anniversary mark

anchoring the homepage feature.

Golf ball. The numeral-logomark integration

printed at reduced scale on a curved surface.

THE SHOPPES AT
WASHINGTON SQUARE

10108 SW Washington Square Road, Tigard, Or 97223

REPRESENTED BY

MICHELLE D. ROZAKIS
Principal | Licensed in OR
503-222-1195 | mrozakis@capacitycommercial.com

NICHOLAS G. DIAMOND
Principal Broker | Licensed in OR & WA
503-222-2655 | ndiamond@capacitycommercial.com

capacity

POWER OF PLACE

Capacity Commercial Group | 805 SW Broadway, Suite 600, Portland, OR | 503-326-9000 | capacitycommercial.com
™

IDENTITY & BRANDING | Portfolio 2026
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BROCHURES &
OFFERING MEMORANDUMS:
MULTI-FORMAT PRODUCTION SYSTEM

OVERVIEW: A multi-format document system supporting 500+ active listings =~ CHALLENGE: The inherited environment had no template architecture,no = APPROACH: Paragraph, character, object, table, and cell styles now govern
across a three-office brokerage. The suite spans single-page fact sheets, three-  paragraph or character styles, and no page numbering. Hundreds of listings  everytext element across the suite. GREP styles enforce consistent formatting;
and six-page property flyers with annotated aerial mapping, and a modular ~ existed in varying states of a partially adopted rebrand, every file builtad hoc.  parent pages generate automatic pagination and hold the underlying structure

long-form template exceeding fifty pages of structured variable content. Every ~ Full documents required eight to twelve hours; flyers, four to six. in place. A shared library of 75+ vector assets replaced per-project reproduction
format was designed to scale: new listings enter the system without requiring of map elements and annotation graphics. Production times dropped to four
new design decisions. to eight hours for long-form documents and two to three for flyers. Brand

compliance, formally audited, rose from approximately 40% to over 85%.

sw Lomeans o
SUTHERLIN INDUSTRIAL PARK NEW PRICE! / 11608 NE 76th Street,
620 SW Stearns Lane, Sutherlin, OR 97479 fsncotvenWa: 662

155 Acre Development Opportunity

¥ Industrial + Data Center

300 MW of Power
wailable to the Site

€ @
capacity capacity capacity

Standard flyer. Variable zones handle aerials, Template A. Industrial, vetail, and investment Template B. Wider aerial frame for sites where Co-brokerage variant. A second firm’s identity Three-page flyer. Extended content depth within

dimensions, and broker configurations. listings share one cover architecture. surrounding geography drives the argument. enters without displacing the primary brand. the same cover architecture.

12 DreEwwmAKs.



AVAILABLE FOR SALE

Mk ST

Lower Wharf

CRD Depth RO Depth
iooring Dolphins 2 oring Alignment
Rail Infrastructure Mooring Alignment

Address

pleased to exclusively present the unique
opportunity to acquire a premier industrial site along the Columbia
River in Rainier, Oregon.

Mooring Dolphins
Sale Price L
- Multiple Tween Dolphins with
Property Highlights: N
et of property is adjacent to the Lapd Stee

Teevin
Terminal

29191 Dike Road
Rainier, OR 97048

COLUMBIA RIVER
The Colui s approximately 66 river mile
aci st iver in Nort
 boasts a d

nultiple dolphins, iding, and Tax Lots

Zoning - t Industrial)

TRANSPORT & LOGISTICS
29191 Dike R, Rainier, OR 3

Capacity Commercial Group | 805 SW Broadway, Suite 600, Portland, OR | 503-326-9000 | capacitycommercial.com

PROPERTY OVERVIEW i i P | 805 SW Broad ite 600, Portland, OR |
2 Teevin Terminal

ESENTED BY CAPACITY COMMERCIAL GROUP

STEPHEN OSSEY
Senior Associate Broker | Licensed in OR
503-542-4027 | stephen@capacitycommercial.com

$125M marine port offering memorandum: Full-bleed site aerial with custom iconography for
DON OSSEY, SIOR
Principal Broker | Licensed in OR
503-542-4344 | don@capacitycommercial.com

standard template customized for industrial wharf, mooring, and vail infrastructure.

@
capacity

POWER OF PLACE

infrastructure specifications.

THE HARDING
BUILDING

507, 509 & 511 Main St., Oregon City, OR 97045

ATOREGON CITY

v- e e z g"ﬁ
Stabilized Multi-Tenant - ] K

Retail/Office Investment Opportunity

s

ey
.

e A }{gﬁ\%ﬁww

Chapter 17.34 - MUD MIXED-USE DOWNTOWN DISTRICT

17.34.030 - Conditionsl (O No,06-1014, 86136 1-3,7-1:2009:Or.
Ko-18-1009,§ 1{Exh A, 7-3-2019;0r No. 19-1008,§

ALID NOSDS3IO
L1L33d1S NIVIN

A Banaue, conference facfties and meting rooms:
i breaktstboarding houses otoks, motes,
and therlodging acities

contins mtilesorel:
Q Seasonal soes

16 A,12'18-2019)

A Drive-through facittis;

R
Ingomes and group homes forover ten pants

5

17
The fllowinguses re prfibied n the MUD distict
A Kemes

o . < Hospas B, Outdoor sorageand sles, ot ncloing oo

£ et snd s c 1734000

B N 5. Studosandgallrie cucin donce st phtopaphy, - Geaoect el ! o Tieesloreding

s e B andlnarfcie schaswter sewer, & TS PVETounds o
o . Ut Bascandloearfacites schasuat reigboronsceners bl
i i S estaeand v
it estment s, s stations. water it
Located in the heart of Oregon City, Main Street City Municipal Elevator, which was built in 1915 and i st kg e g S
blends hi ffer-  stands130 feet tall; it remains the only "vertical E u & Shops, bakeries,delctesens, Nk, phormaces O HeaV st e e sls sorageor ezl
ing awalkable mix of local shops, restaurants,and  street" in North America and one of just four munic-  Municipal Elevator. The Downtown . postalzenice
services. Recognized with the Great American ipal elevators in the United States, adding to the ‘Oregon City Municipal Elevator K g i x in model dwellngs e ionn . Mirins prdicton,procesin. wnlessing
Main Street Award in 2018, Main Street reflects a district’s unique identity and i Ay " L
record thatoffers both convenience and L pesedoscbiphiriie et
r ”‘E e of The future of the waterfront is taking shape with the breathtaking views. M ¥ e andsencessuch sationsand (0. No. 08-1014, 86 1-3(Exhs. 1-3),
development, historic preservation, and a vibrant. planned tumwata village development, a mixed-use 7 5 z b satons oo 0.16-1008.§ 1(Exh A) 10-19.2016 ol 11
downtown experience. piancing ssa testamsn o the cltys A g 2016,0r.No 18.1007, 11 A)7-5-2019Or. o
g retail, office, hospitality, and cul- ing spirit,th A anerho 1 Derbutng ol s 19-1006, 2o A 12.18-201 O No. 22,1001
Right next to Main Street, Willamette Falls, the area. As Main Street N Rt g8 K Sttt (P12
second-largest waterfallin the U.S. by volume, grow, the district is poised to b 3 Z 0. S o st crors A0 MBI {0 unscutide ofthe dountoun . dmsand s
levels of the downtown area since gpersnalor e dt. N ettt s, ) e
offers a scenic focal point that attracts visitors from  accessible, and attractive for businesses, residents, e e Y and il sevices By nd y-ceanin: o 1712000, P IS et s s i
! h its original completion in 1915 and i P Retaade cuing srocery Prviareandgitshops,(OTENo, 08101465 -3 1712007 O s g

across the region and enhances the character ofthe  and visitors. famous redesign 1955, Rl g e v gt tons o'y Ord N 191008, o, View Zoning C

Sores e the i footprintof st P Shelters, exceptuithinthe downtoun designdistric

8-1009,5 1 15
surrounding area. Also just steps away is the Oregon e, 1121262010 No. 22301 10
MAIN STREET OREGON CITY

507,509 & 511 Main St Oregon City,OR  T1

Capacity Commercial Group | Portland - Vancouver - Salem | 503-326-9000 | capacitycommercial.com ZONING

Capacity Commercial Group | Portland - Vancouver - Salem | 503-326-9000 | capacitycommercial.com
507,509 & 511 Main St., Oregon City, OR 13

Brokers Have Ownership Interest in this Property

= PRESENTED BY CAPACITY COMMERCIA ROUP

GEORGE N. MICHAEL
DIAMOND HENDERSON, MRED DIAMOND HORTER

ca aC|t Principal Broker | O Sr.Vice President | OR& Principal | OR fate Broker | OR
503-222-2655 5039759301 503-936-8332
weR c

Standard offering memorandum cover template (left) and local area Zoning overview template page: imported

NICHOLAS G. RILEY M.

merchant map template page (above). municipality zoning code formatted to document

ndiamond@ @capacitycommercial.com gdiam pacitycommercial.com michaelhorter@capacitycommercial.com

style specification.

EDITORIAL & PRODUCTION SYSTEMS | Portfolio 2026 13



BROCHURES &

OFFERING MEMORANDUMS:
PRODUCTION ARCHITECTURE

OVERVIEW: The long-form template is a starter document: every possible
page exists inside a single master file. A new project begins by saving a copy
and editing toward the specific listing, with any section recoverable from the
source. The architecture inverts the usual production sequence: instead of
building from nothing, the designer subtracts toward the case.

SHERWOOD
REDEVELOPMENT OPPORTUNITY
16055 SW Tualatin-Sherwood Rd,

Sherwood, OR 97140

FOR SALE

N

e
o

r
TR

OLLAR TREE

capacity

Sherwood Redevelopment Opportunity offering memorandum cover: oblique aerial with vector

logo overlays and CC asset library annotation icons.

14

DREW MAKS.

CHALLENGE: The document suite serves industrial, retail, investment,
and development listings across three offices. Property types vary in scope,
stakeholder count, and information density. A template built for one category
fails the others; a template built for none serves all of them poorly. The
structure had to accommodate that range without sacrificing the precision
of any single output.

16055 SW Tualatin-Sherwood Rd,

-  SHERWOOD
<§ii ‘ REDEVELOPNMENT OPPORTUNITY
___/

Sherwood, OR 97140

CONTENTS

Offering Summary 3
Aerial Map 5
Zoning 6
About Sherwood 8
Drive Times & Demographics 13

Oregon Real Estate Disclosure 14

ty, express or implied, is being made by Agent or Seller
e e

Neither Agent
any actior

her

Seller shall have

9 for
By taking possession of and reviewing the infor
A

Ifyou have nointerest in return this Offering

Capacity Commercial Group | Portland - Vancouver - Salem | 503-326-9000 | capacitycommercial.com
H 16055 SW Tualatin-Sherwood Rd, Sherwood, OR 2

APPROACH: Three dozen paragraph styles and two table systems with
cascading cell styles structure the full typographic hierarchy. Nested parent
pages adapt the footer and office branding per location. Reusable content
modules for regional context, market data, and area employer profiles live
inside the template, authored and designed as integrated components rather
than placeholder frames. The same production spine has produced industrial
port documents with custom iconography and 26-page investment packages

with repeating parcel overviews, each reading as purpose-built.

RIDGES ELEMENTARY

v - DRIVE TIMES
HAWKS VIEW
ELEMENTARY

L1 Location Distance from Property

Bridgeport Village 4.2 miles =10min [

=12min

SHERWOOD 3 15 5.1 miles

oo [
HIGH SCHOOL. MIDDLE SCHOOL

Progress Ridge 6.8 miles

o8 Hwy 217 9.4 miles

10.3 miles

13.1 miles

18.7 miles

27.4 miles
|

AERIAL MAP
====== . 16055 SW Tualatin-Sherwood Rd, Sherwood, OR 5

Capacity Commercial Group | Portland - Vancouver - Salem | 503-326-9000 | capacitycommercial.com

Offering memorandum disclaimer page with functional table of contents generated from footer

title paragraph styles.

Local aerial merchant map with drive time table. Offering memorandum template page with

customizable labels pulled from CC asset library and controlled with object styles.
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tract for sale.
None of these affirmative duties of an agent may b
® except (7). The affirmative duty listed in (7) can only be
H1 ParagraphStyle } ew. G e n e hd  written agreement between seller and agent.
L he Under Oregon law, a seller’'sagent may show properties
hn anather seller to a prospective buyer and may list compe
GC < Multi-column Table with Repeating Headers  for sale W'thO.Ut br.ef';\chmg any affirmpativach.
- . ess agreed to in writing, an agent has| GREP-applied Character Style
Entertainment/recreation at  Mmattersthat are outside the scope ofthea . ore
wing: o Adult entertainment business, subject to et ing but not limited tp investigation ?fthe condition of pr
hal legal status of the title or the seller’s past conformance th to the
e Motion picture and live theq . el etel e .
gtti:‘:);prsﬁzed H2ParagraphStyle » Duties and Responsibilities of a Buyer’s Agen Science
ing is not a * Drive-in motion picture thez An agent, other than the seller’'s agent, may agree to rsity, and
tial use must e Country clubs, sports and racquet clubs ut  buyer'sagentonly. The buyer’s agent is not representing ated local
bby, utilities, even if the buyer’'s agent is receiving compensation fq jher edu-
o Golf courses Al rendered, either jp-stlax: T £ha L £la e pipeline
e Indoor recreation facilities such as arcad he seller's agent. GREP-applied “No Break" Character Style *mployers
facilities* n, Anagentwhore - -
al (HDR) zone. Hotels and motels ns  Mmative dutiestothe buyer, the other parties and the oth e reflocts
P - ot agents involved in a real estate transaction: The MAX
. ilelair R ¢ el 1. To deal honestly and in good faith; -
from the finished - - - . . ded lines
e Motorized vehicle and sport craft repairs to 2. To present all written offers, notices and other ¢ g down-
Imported Table Data : . " 'ts cations to and from the parties in a timely manng g dov
o Motorized vehicle and sport craft repair d to whether th P y k station
; i ne regard to whether the pro . . ! !
and sec_orldary to and customarily associate 9 € prog Custom Hyphenation Settings includ-
tairwells that can or conditionally. orthe buyerisalreadya p AThe Red
ke no limits on o Motorized vehicle, sport craft and farm e W 3. Todisclose material facts known by the agentand bet
rom the ground display area with more than 5% external sa bN. ent or readily ascertainable to a party. etween
maximum of 5 000 savare feet A buyer's agent owes the buyer the following affirmat] Av;/(ntown.
shall be in e Motoriz{ Auto Numbering via Paragraph Styles 1. To exercise reasonable care and diligence; njﬁtgfi
use(s). display areaprmarmy-vwrrmreroTeryerTeTo v 2. To account in a timely manner for mong c e e
C 5% or 5,000 square feet of outdoor display, received from or on behalf of the buyer; ustom Justification Settings
(1) security o Automotive. boat. trailer and recreationa ir- 3. Tobe loyalto the buyer by not taking action thatis =
mily, and ’ ’ he' detrimental to the buyer’s interest in a transactio
L P . - . . = . . . X) serves
itional use, as o Vehicle fueling stations or car wash facili 4. To disclose in a timely manner to the buyer any and oro-
« Junkyards and salvage yards interest, existing or contemplated; . P
. . stic hubs
- hi- 5. To advise the buyer to seek expert advice on matts \ed a full
c e Manufactures hog]g_gaj_es and display ar ut to the transaction that are beyond the agent's exf cianed t())/
Office and Profes< Table and Cell Styles hle 6. To maintain confidential information from or about ’_g e
C hd except under subpoena or court
c e Business and professional offices. - of the agency relationship; and Auto-Indented Body Paragraph Style
e Medical and dental offices and urgent ca 7. Unless agreed otherwise in writing, to make a cq
c - - - . good faith effort to find property for the buyer, e
e Business support services such as duplic S: , . . ..
_ : _ . er facilities a buiver’'s aaent is not reatlired to seek addition
I Zoning Overview: General Commercial (GC) m Oregon Initial Agency Disclosure Pamphlet I Cw Why Portland!
G &= ' = = |t is essential to an
iden N rovided said incidg
Z ng
2
@

Zoning code overview table

LIFE & CULTURE. The Portland region’s qual-
ity of life draws from its natural setting as much
as its urban fabric. Mount Hood, the Columbia
River Gorge, and the Oregon Coast are all within
roughly an hour’s drive, offering year-round access
to hiking, skiing, cycling, and recreation. The city’'s
mild climate, walkable neighborhoods, and range
of housing types — from dense inner-city to subur-
ban — give residents meaningful choices in how
and where they live.

Portland has long maintained a reputation as
a cultural incubator. The Portland Art Museum is
one of the oldest and largest art museums in the
Pacific Northwest, and the city supports a robust

network of independen
and galleries. The arts af Reference Paragraph Style
neighborhoods rather thz

district, contributing to the distinctly local character
of areas like the Pearl District, Alberta Arts District,
and the Central Eastside.

CULINARY SCENE. Portland'’s culinary reputa-

food cart culture — organized into permanent

‘?:xtends well beyond the Pacific Northwest. The
pOds scattered across neighborhoods — has long

Oregon Initial Agency Disclosure Pamphlet

been a proving ground for culinary talent and a
point of genuine civic pride, with hundreds of carts
representing cuisines from around the world. In
2024 alone, Oregon chefs and restaurants earned
two James Beard Awards — Best Chef in the
Northwest & Pacific and Outstanding Restaurant—
with additional finalists across multiple categories.”

The metro area is home to more than 70 craft
breweries, earning Portland its “Beervana” moniker

Parent Page Footers >W Tualatin

and ceme
craft bee

ture exte
south of {
nized Pin
specialty
attention
namesak
native —
the open
downtow

Sources:
1OPB / U.S. Cq
Data,’ March 1
ies-population-
2U.S. Census B
2,537,901 as o
tion-finally-gro
3 Oregon Encyq
firms in the Por
4 State of Oreg
20, 2024. oreg
Department%2
ment%20in%2
5 City of Hillsbg
March 2024. hi
6 U.S. Dept. of
(Oregon), Nove|
intel-corporatig
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8 TriMet, MAX
? Port of Portla
land.uli.org/exg
10 Urban Land |
in Portland, Org
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11 KGW / KOIN
Awards,” June J
awards-2024/
12 Travel Portlar
portland.com/d

offering memorandum

Why Portland stock page
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Page details from Sherwood Redevelopment
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US MARKET BOOKS:

NATIONAL SITE SELECTION SERIES

OVERVIEW: A document series for a national cellular client pursuing US
market expansion. Twelve volumes over six months, organized by state and
covering multiple target cities. Each book mapped available spaces against
demographic and traffic targets and doubled as a tour book, sequencing sites
for logical client routing.

NEW HAMPSHIRE
MARKET BOOK

2025
New Hampshire Market
Book, 2025. One of twelve o §CIt
volumes produced over p bt Y

six months; consistent
COV(?V template wz‘th Capacity Commencial Group | <

state-specific identification.

16  orewwmaks.

CHALLENGE: The production pipeline ran through three platforms before
a page existed. GIS mapping software produced demographic overlays, aerial
imagery, and competitive field mapping; the same platform’s Excel export
fed InDesign table templates. Table templates were built to mirror the source
spreadsheet structure column-for-column—the approach that replaced data
merge, which InDesign tables don’t support.

Webster Square

. CLICK TO VIEW FLYER S F v
_ b i

Area Demographics | 258 Daniel Webter Highway Nashua, NH 03060

APPROACH: Map and data pages were designed to read as a single argument:
aerial imagery established rooftop density, shaded overlays named the
demographic opportunity, merchant layers identified the competitive field. Six
map types per market required decisions about palette, crop, and annotation.
The same demographic data appeared as both a shaded density overlay and
a structured ring table, two design problems sharing one source. Production
time dropped from fifteen hours per volume to six.

1 Mile 3 Mile 5 Mile 18 Mite

6,884 35,957 116,481 02,550
6,896 35,138 115,813 o
5,808 2408 115,535 RN
5455 34,135 107315 IMA01
UEES LEES 0.
b 2025 1% 0.4% 0% 06%

0587 14,703 &73Ta 153,39

3445 14,578 47945 154,444

2380 14,607 LL057 150,305
2786 13,378 LTH 138,179
LEL 0.3% oI LAk
(23
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Medford Area Overview Medford 1-Mile Overview

Property Address Rent  NNNs Cotenancy

1166 Biddle Rd, McDonalds, Wendys, Crunch
1166 Bddle e \etord, OR 97504 B2l Fitness, Bi-Mart, Dollar Store

McAndrews 1251 MeAndrews Rd, 107 ¢ o0 <o See's Candies, Armed Forces
Marketplace Medford, OR 97504 8 Career Center, Rogue Salad Co

1600 Delta 1600 Delta Waters Rd, 101

Waters Rd Medford, OR 97504 22D T-Mobile, Subway

1712 E McAndrews Rd, 1984 sF Free Standing (former

Masntens i Mot O 7504 Cnoprcc ) : Medford, Oregon Area
. el

Stewart 15 Garfield St, STE 102, i
Meadows Village  Medford, OR 97501 2,500 SF Panera, Jamba Juice

Viaget nseadera oA 0 achoredby Crematts, ’ Overview Map with Trade

Medford Center  Medford, OR 97504 Diacs, and Get Alr Fithese

Areas and Site Sequence Map

TRADE AREA MAPS

2  capecty commegilcrot copactycomer it PR e neccia P a ormer s with City Boundary

Nashua Area Overview Nashua 65+ Pop. Density

Nashua, New Hampshire

e o S5123 Covpe ey S Ao S AR Techotie et Porin Oy oo Pubkc Laboratry e of raSore LS CEmiogon Suney IO PFACICED, i g e et Z Area Ovewlew Map and

TRADE AREA MAPS

16 copucy commaren ot | s MR ... - o | - Demographics Overlay Map
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Maks’ Magic Missive, Issue 1, Summer 2022.
Display type (Masqualero), Caravaggio

illustration, and chromatic layering
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MAKS’ MAGIC MISSIVE:
AN EDITORIAL PUBLICATION

OVERVIEW: A self-directed publication written, illustrated, and designedin =~ CHALLENGE: A supplement has no established publication grammar. The = APPROACH: A publication built to generate play should feel as alive as what it

full by one person, from concept to distribution. The subject: magic items, content spans flavor prose, structured random tables, original illustration, enables. The visual register follows that logic: illustration and saturated color

reference tables, and random generators built for creative, improv-forward  and handwritten character annotations. Each demands a different mode of ~ throughout, genre conventions deployed as meaning rather than atmosphere.

tabletop play rather than scripted procedure. The editorial idea was toolsthat ~ reader attention. Linear reading, scanning, and incidental discovery share =~ On the Spoiled Potions spread, hazard stripes don’t decorate danger: they

spark, not constrain. the same pages. perform it. The portfolio’s restrained sensibility gives this a place to be itself.
Range, deployed with intention, is the argument.

Spoiled Potions chapter opener. Masqualero at display scale inside

a warning-label frame.

Magic items chapter opener and interior spread. Three simultaneous typographic registers:

. AN : : display titling, structured stat-block entries, and handwritten wizard annotations.
+ Wi -\RNING' SPOILLD I’OTIONS MAY CAUSE SERIOUS SIDE EFFECTS OR DEATH «
5 Y . Y
DISCOUNT POTIONS! + MAYBE YOU’LL GET LUCKY!

/A
1d4

UNCOMMON

MAGIC

BALL BEARINGS OF DARKNESS

Wondrous Item, Uncommon

Al avacluble as calliops!

A pouch containing 1,000 enchanted ball bearings. Each ball bearing emanates a I-foot radius sphere
of magical darkness. A creature with darkvision can't sce through this darkness, and nonmagical light
can'tilluminate it. Completely covering the ball bearing with an opaque object, such as a bowl or a helm,

f this darkness overlaps with an area of light created by a spell of 2nd level or lower, the spell
ated the light is dispelled.

Y B | §

Tt smells s ymr { may

e alfuac xavenous
beasts!
: L 3
1IN6 POTIONS ARE SPOIL};D RANCID OR ROTTEN TIN OF PERFECT PIES Flavors of Pie SALVE OF SILENCE DUNGEON SNAIL, RED
Worndrous Item, Uncommon P G 46 Savory Wondrous Item, Uncommon Wondrous Creature, Uncommon

Once per day t
or style of pie (inc
delicious, and contains 6 sl

When applied to a crea

up walls, red du
1d4+1. When consumed, you regain 1d4 hit points.

(5})0(/%/’]{’10"41 can /(’ (0[{“4 w [017{/]‘#11 4[(}47(0)(4 xléfl{y !
merchans Aﬁa/ot o4 nuxjwm r.AJmf(z 67 @ m(mw:u

lveisse craped off or disp ure
immune to thunder damage, deafened, and cannot Canbe crushed to make
speak. Casting a spell that includes a verbal

Ne

ectrose-colored tea.

(n ,( es (o alfract
wn alfracl

provides the nourishment required to sustain a
creature for one day. After 12 hours any remaining
slices of pie disappear.

PR
ENC IS

component is impossible for an affected creature.

charactr. s a {:m lvr7 o tuck 4 k younr enemded! hal (iaps 1 (/

o
o and pon e :
Used (o socthe elven i ; el (/7[/ tn o
(ol nival spellastons Tndlispenaable eally el e /
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® Spoiled
Saving Throw. Succeed
5 aDC 10 Constitution saving
throw or spend the next
round retching, gaining no

benefits from the potion. On
asuccessful save, you do not

DREW MAKS.

% Rancid
Saving Throw. Succeed
2 aDC 12 Constitution saving
throw or gain the poisoned
condition for the potion’s duration.

Onasuccessful save, you are not
poisoned.

1 Rotten

Saving Throw. Succeed
aDC 15 Constitution saving throw

or fall unconscious for the potion’s
duration, or until you take damage
or another creature uses an action
to shake you awake. On a successful

(2}

wu

-

12

Strong Stuff. The potion’s numerical effects are doubled.

Time Flies. Roll a 20, you permanently grow older by that many
years, as an equal number of time flies burrow out of your neck.

Nothing New. No additional side effect.

Necrotic Drain. Your flesh turns ghostly pale. You take 2d10
necrotic damage and gain 1d2 levels of exhaustion.

Lambent Organs. Your skin becomes thin and translucent,
revealing the inner workings of your body, which now glow with a
dim colored light.

Pluto Wept. Lyre notes warble in your ears as you begin to cry
iron tears. You can sense nearby treasure and are convinced that it
has been stolen from you.

Plague Ridden. Painful boils erupt from your skin and ooze stink-
ing black pus. 1d4 boils begin to speak, questioning your choices in
mocking tones.

Metamorphosis. You shrink to the size of an insect. Additionally,

as spectral insect wings grow out of your back, you gain a flying
speed equal to your walking speed.

TRty o G (o pRe AT oo e

Automated Alternating Row Fills

Fine Vintage. The potion’s duration is doubled.

Naafanad Vaue mind Gllo with avavacs ta 2 lane favaattan wad ac

d20 Smellslike... d20 Tastes like...
1 BadBreath 1 Bitter Chalk
2 Barnyard 2 Burt Marshmallow
3 Blue Cheese 3 Fishy Saltwater
4 Bubbling Tar 4 Foul Yogurt
5 Burnt Sugar and 5 High-proof
Pipe Tobacco Alcohol
6 Cat's Pee 6 Hot Dog Water
7 Floral Perfume 7 Lantern Oil
8 Fresh Cut Grass 8 Mint Chocolate
Cabbage
9 Hot Garb.
of Garbage 9  Moldy Cheese
10 Musky Vomit
DA 10 Old Coffee
11 OpenS
[FE S 11 Pickled Garlic
12 Putrid Meat .
12 Pine Sap
13 Rotten Eggs
——— 13 Pungent Clove
14  Skunk Spray X
14 Raw Onions
15 Spoiled Milk 5 Sharp Licorice and

Peanut Butter

HOW SPOILED IS IT?! rorr1s6

Spollg fT‘:Jtih Rotten

(- ST

® Swoiled 3 Rancid 1 Rotten

Saving Throw Succeed Saving Throw Succeed

Saving Throw. Succeed
5 apcioc 2 anc
dretch i \

4 on ful
asuccessulsave,youdonot  paisoned.
Rancid B

mumericalcfctsand duraton are Rorien Bffece Thisposiononly
hasside ffcs {

toshike you awake. O successl

Spoiled Efct.This potion

the ffc, combinethe cffct,

Spoil Your Own

potion willcrea

MAKS® MAGIC MISSIVE | ISSUE PREVIEW | SUMMER 2022

SPOILED POTION TABLES

ts
aion)

Rotten5d6

(Aresna)checkis cnngh o deteemine the potions

Fobatindel

20 Smellslike.. _d20 Tasteslike..

Any porion canspoilifimpropery stored or

spolage nciude cracked vsl missing stoppers,or
prosimiy
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ron of Grizlock is a greedy hobgoblin named Wo'shar
Y OF GRIZLOC cers. What pas

and violent.

THE GREYLAND MARSHES

The marshland is a grey, uneven, and swampy

Custom Vector Map

number of venomous

lurk under the muddy w e -
White Text Character Style alf sunken ruins and flooded dungeons dot the
marshland and lo ges swear the ruins hold fear-

osts and te Among the locations

THL

h are the v and the Marsh

Rabbit Trading Post.

THE BLACK STENCH BOG
‘ GREP Auto-Bold Sty||ng A dismal swamp. It is filled with bubbling tar, d
fog, rous :

t. Putrid seeping fumes

GOBLIN
OAST

S

spontaneously ignite and fill the fog with pockets of da
1 smok 5

large swaths of the spongy ground and the acid-pitted

MAKS’ MAGIC MISSIVE:

THE TYPOGRAPHIC SYSTEM

Four typographic registers run simultaneously through this publication:
chapter-opener display, structured table hierarchies, rules body copy, and
handwritten character annotations. In conventional publishing these
registers are separated by sequence and white space; here they compete for
the same spread. The solution was four parallel typographic systems, one per

register, with GREP-driven rules holding the relationships between them
across thirty pages of variable content. The “How Spoiled Is It?!” mechanic
alone coordinates three distinct type voices within a single spread. The style
system was built to sustain future issues without revisiting a single setting.

s 12 Baldwin/Baldwyna 62 Nisco/Nissa 12 Bard 62 Miller
nin " 5 13 Bernard /Bernadine 63 Ofir/Ofira 13 Barrister 63 Money Lender
R GenceutorCrectings Tan [NﬁﬁE{) :F[GTEFUPAT'ON]"' 14 Bir/Bian 64 Oliver/Oliva 14 Beekeeper 64 Monk
15 Bohemon/Boheem 65 Olorun/ Olorein 15 Blacksmith 65 Nobel
t the heart of any story is its charac- would a dignified person do?” can often be answered more 16 QBor/Bor et 56 S Omou{Omenchue IGMBRESith SORO
. e . 17 Buza/Buse 67 Oshin/Osheen 17 Boatman 67 Physician
ters, and the emergent narratives of intuitively. More character depth can be found in com- = - :
i i il g - e o 18  Chiro/ Chiyori 68 Davel/Pasha 18 Bowyer 68  Playwright
roleplaying games are no different. bining traits, asking “What would a dignified but childish 19 Cormin/Coramina 60 Priscus/ Priscal o) Brower 6 Toet
The s a character to balance various drives 20 Cornelius/ Cornelia 70  Qamar/Qamoon 20 Butcher 70 Dorter
N ested Custom Vector Drop Ca p question. 21 Craz/ Crasil 71 Radhir/Randral 21 Butler 71 Potter
ch by traits to define your characters adds 22 Dainn/Daina 72 Ralf/Ralfriss 22 Captain 72 Priest
It can be a struggle for new players (GMs included’) to believability, contrast, and dimension. Each personality 23 Dori/Dora 73 Renfield/Renfie 25 Captive 73 Ranger
determine how much information they need to portray a trait can act as a touchstone which allows the player to 24Dt Drixel G4 MRidwen/Ridwang Z4MCarpented CRR:LCatcher
e
) ) ‘ . A L, 25 Eldad/Eldeth 75 Rollo/Ralla 25 Cartographer 75 Roadmender
character consistently over multiple game sessions. The make more consistent choices. Thinking of a character
veehings aname,n ocupaton, Finf X ible to list ab h ) from fil I h lifies th I 26 Eleazar /Eleaza 76  Roofus/Roofaz 76 Rope maker
amount of information possible to list about a character is rom film or literature who exemplifies these personality 27 Flerion/ Fleri 77 Rune/Runa Table and Cell Styles 77 Sailor
R extensive, but how much of it is useful at the table? traits and recalling their actions can inspire your own char- 28  Elmo/Elma 78  Salam/Salamara 78 Scout
Focus on just three things: a name, an occupation, and acter's reactions. 29 Esben/Ebba 79  Scandar/Sandarel 35 Clork 79  Scribe
«  POSITIVETRAITS a petsonality. king “How would a childish person 30 Felix/ Felicity 80 Sigmund/Sigmal 30 Cobbler 80 Servant
SR GREP Auto-ltalicStyling g mfidpersonsand” can 3t Foon/ 8 s/ L 8 shod
. q ilbert / Filina ymeon / Symone onman ipwright
. ice or mannerisms.

: NEUTRAL TRAITS NAMES AND O CC 33 Finnur /Finnsina 83  Tancred/Tancrel 33 Constable 83  Silversmith
3, Names. You may have a name in mind for your charac- 34  Garab/Garbi 84 Theobald/Theola 34 Cook 84  Soap maker
¢ w ter, but ifyou don’t, a random list will serve you well. PERS ONALITY TABLES 35  Gautarr / Ghadir 85 Thiolo/ Thiala 35 Cooper 85  Solider

MAKS' MAGIC MISSIVE | ISSUE PREVIEW | SUMMER 2022 MAKS' MAGIC MISSIVE | ISSUE PREVIEW | SUMMER 2022 & H Q Qi H
% I Occupations. You probably also know the NPC is a The d100 lists of personality traits on the following pages SOMCelle/{Gellely SSMThros jThecsia S68 Coppersmith SOMStcremassy
) . PR . . [ 37 Gert/Gertv 87 Ualoharo / Ullasreta 37 Cultist 87 Tanner
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DREW MAKS.

Study for a Monument (Moon, Sun and One

Star), 1968, Joan Miré . Fundacié Joan Mird,

Barcelona, 2024.

Form before subject. These
photographs were taken in Paris,
Amsterdam, and Barcelona

in October 2024, not as
documentation but as a continuing
practice of looking. The same
attention that goes into a layout
goes into finding the frame.



La jeune fille pleurant, Moreau-Vauthier Sight Point (for Leo Castelli), 1975, Richard Serra. David, 2024, Elmgreen & Dragset. Musée d’Orsay,

Monument, 1911. Pére Lachaise, Paris, 2024. Stedelijk Museum, Amsterdam, 2024. Paris, 2024.

SELF-DIRECTEDWORK | Portfolio2026 @3



24  DREwMAKS.



La discipline de s‘arréter quand c'est fini.

FORMA DJR DISPLAY—David Jonathan Ross, Font Bureau
FREIGHTTEXT PRO—Joshua Darden, The Type Founders, LLC
AKTIV GROTESK—Dalton Maag

DREW MAKSYMOWYCH
drew@drewmaks.com | drewmaks.com
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